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Enjoy your computer with 

comprehensive virus 
and spyware protection. 



Norton 
Antivirus 



XPHeme/XPP™ 



2007 




We protect more people from more online threats than anyone in the world. ^% Symantec 



Norton Antivirus™ 2007 blocks viruses and spyware with advanced protection. It automatically 
detects and removes viruses, spyware, unwanted adware, and Internet worms, and provides 
protection updates. 

Blocks viruses and spyware with advanced protection 

• Detects and removes viruses and worms 

• Blocks spyware automatically 

• Prevents virus-infected emails from spreading 



We protect more people from more 
online threats than anyone in the world. 



^ Symantec, 



Stay protected from the 
latest online threats. 



Norton 
Internet Security 



/' XP Kerne/ XP Pro 




We protect more people from more online threats than anyone In the world. ^ Symantec 



Norton Internet Security™ 2007 automatically protects you from the latest online threats 
including spyware, viruses, worms, phishing Web sites, and hackers, before they can cause harm. 

Stay protected from the latest online threats 

• Blocks online identity theft 

• Detects and eliminates Spyware 

• Removes Viruses and Internet worms 

• Protects against hackers 



We protect more people from more 
online threats than anyone in the world. 



^ Symantec, 



Safeguard your 

personal information 

from online identity theft. 



Norton 
Confidential 




Norton™ Confidential safeguards against online identity theft, protecting your confidential 
information from fraudulent phishing Web sites and crimeware before login, purchase, or any 
online interaction. 

Safeguards against online identity theft 

• Blocks fake Web sites and crimeware 

• Keeps passwords protected 

• Authenticates popular banking and shopping Web sites 



We protect more people from more 
online threats than anyone in the world. 



^ Symantec, 



Which solution is right for you? 



^ Symantec 

No matter what you're into, 
Symantec has a Norton 
solution to help you 
every step of the way. 
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Connect wirelessly in a public place at ease 


/ 




Block hackers from accessing your computer 


/ 






Prevent unknown threats from entering your PC 


/ 






Exchange documents using email and IM 


/ 


/ 




Remove viruses from email and instant messages 


/ 


/ 




Block Internet worms at point of entry 


/ 


/ 




Surf, read news and play games online without worry 


/ 
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Stop spyware from tracking you online 


/ 


/ 




Block spyware from hijacking your computer 


/ 


/ 




Bank, shop and invest online with confidence 


/ 
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Guard against online identity theft 


/ 
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Inspect Web sites to make sure they're not fakes 


/ 
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Download pictures, music and software freely 


/ 


/ 
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Remove dangerous threats from files you download 


/ 


/ 




Block suspicious programs 


/ 






Allow only authorized programs to connect to internet 


/ 







Copyright © 2006 Symantec Corporation. All rights reserved. Symantec, the Symantec Logo, Norton, Norton Antivirus, 
Norton Internet Security, and Norton Confidential are trademarks or registered trademarks of Symantec Corporation 
or its affiliates in the U.S. and other countries. Other names may be trademarks of their respective owners. 8/06 



We protect more people from more 
online threats than anyone in the world. 



^ Symantec, 
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Lifestyle Close-Up: 

HDTV Buying Guide 

Big, bold, beautiful. We often use those three words to 
describe today's HDTVs, but we could also describe 
them in another way: boggling. HDTVs are some of the 
hardest— and most expensive— types of CE devices to 
shop for, and most of us don't take the purchase 
lightly. So where do you begin? In this issue of First 
Glimpse, we tell you everything you need to know 
when you take the plunge and decide to invest in a 
gorgeous new HDTV. 



TV On An HDTV 

The Way Watching The Tube Was Meant To Be 

44 Buying A Plasma TV 

Seek Out That Slim, Trim High-Def Goodness 

Buying An LCD TV 

Elegance Defined 

3U Buying A Rear-Projection TV 

Bigger Picture, Smaller Price 

5)3 Consider Your House 

Can It Handle That New Widescreen TV? 

56 HDTV Glossary 

Editor's Top 5 

Favorite HDTVs 

Dsi Lifestyle Close-Up Tips 

Determine (& Stick To) A Budget 



Correction: The bag in the photo on page 45 of the 
August issue is the Mario bag ($369; www.frances 
andgrace.com). 

Copyright 2006 by Sandhills Publishing Company. All rights reserved. 
Reproduction of material appearing in First Glimpse, Volume 3 Issue 11 is 
strictly prohibited without written permission. Printed in the U.S.A. GST # 
123482788RT0001. First Glimpse (ISSN 1554-2106) is published monthly 
by Sandhills Publishing Company, 131 West Grand Drive, P.O. Box 85380, 
Lincoln, NE 68501-5380. Subscriber Services: (800) 733-3809. POST- 
MASTER: Send address changes to First Glimpse, P.O. Box 85380, 
Lincoln, NE 68501-5380. 
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Cover Story 



Whole-House Entertainment 

These NETGEAR Products Can Give 
You A Networked Home 



On Our C 

Featured on our cover this month is the NETGEAR RangeMax 
Next WNR834B router ($149; www.netgear.com). 



Open 



There's always something new, interesting, and stylish hap- 
pening in the world of consumer electronics. That's why the 
Open section packs the latest news and trends into the first 
few pages of First Glimpse, along with the sparkle and bling 
that you can buy to accessorize your devices. 



18 



CE News 



Outfit Your Life 

Accessories With Style 

! His & Hers CE 
24 Fab Four 




A/V Club 



Some of our favorite electronic gadgets are the ones that pro- 
vide the sounds and pictures that move and entertain us and 
our friends and family. Whether you want to put together a 
wireless audio system for your home or just want help using 
the plasma TV in your living room, A/V Club can help. 

ZO A/V Club Shopping Tips 

Brackets For Wall-Mounted TVs 

28 Lessons In HDTV 

Is 1080p Worth The Price? 

Satellite Radio 

Pick A Plan 

\5U Move Over, FM 

Satellite Radios Provide Hundreds Of Channels, 
Fewer Commercials 

34 A Sound Investment For Home 

The Big Sound Of HTBs Can Rock The House 

38 Top Three Best-Looking HTBs 

See How Pretty One Can Be 

Tips 

Clean Your Flat-Panel TV's Screen 




Digital Studio 



Digital cameras and camcorders are changing the way we 
record the moments of our lives, from quick snapshots of fa- 
vorite vacation spots to priceless video clips of first steps and 
other important milestones. Get to know your new digicam or 
camcorder and learn what to do with your photos and video 
once you have them. 

Digital Studio Shopping Tips 

The Perfect Camera Purchase 

60 You Oughtta Be In Pictures 

The Year's Best Digicams 

Photography Technique Tip 

ISO Controls 

64 Know How 

One Problem, Three Solutions 

67 Tips 

Clean Your Digital Camera 




CE ©Home 



The consumer electronics in our homes are 
no longer limited to TVs and DVD players. 
Smart appliances, home automation, and 
whole-house audio systems are becoming 
more and more common and affordable for 
families, and with so much available, why 
check CE at the door? 

/ I CE@Home Shopping Tips 

Choose A GPS Device 

72 Gift Of The Month 

weemote 

#3 Kids & Technology 

Fun & Games 

75 Tips 

Bass, Treble & All That 



CE Lite 

Most CE devices are all about fun. Here, we'll 
tell you about the latest albums and films to 
catch, so you can make sure your entertain- 
ment is as up-to-date as your gear. And, be- 
cause November signals the coming of winter, 
we show you how to use CE devices to get 
your family ready for the cold and snow. 



76 



Music & Movies 



Games & Gifts 
Exit 




Editor's Note 

For months now, my husband and I have been in the market for a new HDTV. We 
started shopping with somewhat flexible budget, thinking that flexibility would 
make it easier to pick something out. Wrong! 

One of the best preparations you could make when thinking about buying an 
HDTV is to draw up a detailed budget. Mike Markuson, an HDTV sales specialist for 
Best Buy's corporate Home Theater team, says that "many customers come in with 
the intention of buying just a TV and don't realize what it takes to get the complete 
HD experience." Much like your household budget, an HDTV budget must be de- 
voted to several aspects of the purchase. "Because everyone in the market for an 
HDTV has unique needs," says Markuson, "the consumer often spends more than 
just the cost of the TV. Consider that you could spend as much on the source and 
sound equipment, accessories, and services as you do on the television to get the 
best video and audio experience from HDTV." 
Take it from me: Your shopping experience will be exponentially easier— and more 
pleasant — if you have a realistic idea of what you're 
spending your money on before you set foot in a store. 
Happy shopping! 

Live well, friends. 





Katie Sommer 

Editor, First Glimpse 

katie-sommer@firstglimpsemag.com 
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Special Product Section 



First Glimpse Special Product Section 



This special product section is produced in partnership with leading consumer electronics manufacturers 

and allows us to provide readers with the most timely product information possible. 

Browse through these First Glimpse pages to learn about the latest hot products. 



iHome iH36, iH30 & iH26 
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Altec Lansing inMotion iM1 1 
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Mobile Edge Signature Tote 
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NETGEAR RangeMax NEXT Wireless Router 
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Sanus Flat-Panel TV Stand (PFV59) 
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iHome iH36 (Under Cabinet iPod Stereo) 

MSRP: $199.99 
www.ihomeaudio.com 



iHome iH30 
(iPod Boom Box) 

MSRP: $149.99 
www.ihomeaudio.com 




Move & Groove To Your iPod 



iH36 (Under Cabinet iPod Stereo) 

iHome is ready to outfit spaces of any size with one of its 
most advanced offerings to date, the iH36. The unit fits snugly 
under a cabinet and has a host of features including: rich, pow- 
erful sound; the ability to charge and play all iPods; FM, TV, 
and Weather channels; timer; remote control; and a 3-line dis- 
play that shows song title and track number. 



iH30 (iPod Boom Box) 

With its big sound that won't hurt your wallet, the iH30 
is the ultimate boom box for your iPod. Featuring 4-inch 
speakers that emit powerful sound; a car adaptor that lets 
you use it on the road; and a battery option for portable 
use, the iH30 is perfect for the beach, the boardwalk, or 
the bedroom. 
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iHome iH26 (Portable Travel iPod® Music System) 

MSRP: $99.99 
www.ihomeaudio.com 



iH26 (Portable Travel iPod® Music System) 

With its sleek design, protective carrying case, and host of 
features, the iH26 is the ultimate portable alarm clock for your 
iPod. Its built-in docks allow you to charge both the iPod and 
iPod shuffle simultaneously. Perfect for business trips, 
camping, picnics, or any family getaway, the iH26 brings high- 
quality sound and alarm features wherever you go! 



iHome" 

the home system for your iPod 
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Altec Lansing inMotion iM1 1 

MSRP: $99.95 
www.alteclansing.com 







Portable Sound For A Compact Budget 



This is the system that will get you started. The inMotion iM1 1 
lets you listen to music on your iPod with robust sound while 
you're on the go. Fits, syncs, and charges your iPod, photo 
iPod, iPod mini, and iPod nano players. 

Sound 

An amplified extension of your iPod, the inMotion iM11 
lets you throw your headphones by the wayside and delivers 
high-quality, crystal-clear sound whenever and wherever 
you are. 

Mobile 

The compact, lightweight speaker system that goes just 
about anywhere you want to listen to music. 



Made For: 

• iPods with a color display 

• iPodnano 



iPod mini 

iPod with dock connector 



Charged 

The inMotion iM1 1 automatically recharges your iPod 
when plugged in and docked. 



Unplugged 

The inMotion iM1 1's long battery life gives you complete 
freedom. 



Altec Lansing 

inMotion 



PORTABLE AUDIO 
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Klipsch iGroove HG 

MSRP: $249.99 
www.klipsch.com 





Turn Your iPocP Into An Entertainment System 



Born to rock any room, the iGroove HG is a convenient all-in- 
one digital music system that delivers audiophile-quality 
sound everywhere you need it. With its stunning high-gloss 
black finish and class-leading technology this dynamic per- 
former turns iPods and MP3 players into high-style, high- 
performance entertainment systems. 

The iGroove HG works not only with iPod, but with most 
all MP3 player brands, as well as any gadget that has an audio 
out or headphone jack utilizing a standard miniplug, including 
cell phones, gaming machines, and portable satellite radios. All 
third- and fourth -generation dockable iPods dock into the 
unit for charging. Special iPod mini and nano adaptors come 
with the system for secure docking, while the shuffle and other 
devices connect via the included universal J-cup adaptor. 

A true two-way system, the iGroove HG gets its dynamic 
soul courtesy of dual 2.5-inch woofers in a ported enclosure, 
premium crossover networks, and dual 1-inch MicroTractrix 



horn-loaded tweeters. The iGroove HG is the only speaker 
system in this category utilizing horn technology, a highly effi- 
cient design that reproduces genuine, lifelike sound. 

In addition to easily filling a room with smooth, crisp sound, 
the iGroove HG is also extremely simple to operate. All you 
have to do is plug it in, pop in an iPod, and press play. The in- 
cluded IR (infrared) handheld remote handles full system con- 
trol, while the integrated handle makes toting it around a 
breeze. So, are you ready to get your iGroove on? 



Klipsch 
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Griffin iTrip nano 
MSRP: $49.99 
www.griffintechnology.com 




f0\ 
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The FM Transmitter For Your iPod nano 



With Griffin Technology's iTrip, you can now use the iPod's 
high-resolution LCD to clearly view station information. 
Additionally, the sled design and minimalist controls make 
this the thinnest FM transmitter for the slimmest iPod to date. 

iPod nano slides into iTrip and securely connects via the 
iPod's dock and headphone connectors. iTrip accomplishes all 
this without adding bulk to the slim, sexy iPod nano. To stay 
securely attached, it features Griffin's patented micro grip 
technology, which uses microscopic material to provide a se- 
cure grip without ever losing its holding properties. 

iTrip's innovative selectable mono or stereo modes allow 
you to adjust for the absolute best possible reception under 
real-world conditions. 



Keeping your music broadcasting is no problem. iTrip 
draws the little power it needs directly from iPod nano, re- 
quiring no batteries or AC adapters. A built-in USB port allows 
iPod nano to charge or synchronize music. 

Perfect to use in your car or at home. 



(griffin) 



12 November 2006 / FirstGlimpseMag.com 



Mobile Edge Signature Tote 

MSRP: $99.99 
www.mobileedge.com 
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The Best Laptop Tote Ever 



The stylish Signature Tote is the latest addition to the Mobile 
Edge Tote Collection. Incorporating over four years of actual 
user input, Mobile Edge feels this is the best computer tote it's 
ever offered. 

Designer styling, highlighted by stainless steel buckles and 
accent straps with contrasting stitching, the Signature Tote 
is the most well-appointed notebook tote on the market. 
Choose from the tan and black Mobile Edge insignia pattern 
or sleek black faux croc. 

Beyond the Signature Tote's impressive exterior lies all 
the technology you need, including Mobile Edge's Exclusive 



Wireless Security Shield to insulate your cell phone and PDA 
from hackers, dedicated SafetyCell Computer Protection 
Compartment, a detachable cell phone pouch, and a 
removable matching wristlet to carry your necessities for 
social occasions. 



MOBILEJDGE 

Bring It On. 
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NETGEAR RangeMax NEXT 
Wireless Router 

MSRP: $129.99 
www.netgear.com 




<!) 



1 

2 

3 
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Extend The Possibilities Of Your Wireless Home 



What is RangeMax NEXT? It's a router that extends the possi- 
bilities of your wireless home network by providing a steady 
stream of up to 270Mbps, and is compliant with draft 802.1 1 n. 
This next-generation wireless standard utilizes advanced 
MIMO (Multi-ln, Multi-Out) technology, which delivers in- 
credible speed and range and, for the first time, provides wire- 
less interoperability at the highest speeds with other products 
with Intensi-fi™. 

A RangeMax NEXT wireless network creates and maintains 
stable connections and enough bandwidth to surf the 
Internet, download MP3s, make Internet phone calls, share 
files, play network games, and stream high-definition videos, 
simultaneously at any distance or location in the home or of- 
fice. Because RangeMax NEXT is compatible with all legacy b 
and g wireless products, you are sure to be connected. 



Preset internal antennas and draft 1 1n-True-Test high-per- 
formance testing and tuning, provides maximum performance 
and high-quality streaming every time. Setup is simple thanks 
to NETGEAR's Smart Wizard and 24/7 technical support. 



NETGEAR 
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Sanus Flat-Panel TV Stand (PFV59) 

MSRP: $419.99 
www.sanus.com 



A Perfect Stand For Your Digital TV 



The Platinum Furniture Line's 59-inch Flat-Panel TV Stand 
(PFV59) by Sanus Systems is available in a beautiful silver, 
black, or (very soon) a silver and black finish. Its high-quality 
construction provides the enhanced strength and durability 
necessary to handle flat-panel and rear-projection TVs up to 
150 lbs. The three-shelf stand offers a striking look that com- 
plements modern A/V gear. Open architecture allows max- 
imum airflow for proper cooling, as well as easy access for 
wiring. It is technologically advanced with extra thick tem- 
pered glass and concealed wire management, yet it's still 



reasonably priced at $419.99, easy to assemble, and fits in any 
decor with its sleek appearance. Model PFV59 comes with a 
standard five-year warranty, and Sanus Systems provides excel- 
lent customer service. For more information, go to 
www.sanus.com or call (800) 359-5520. 



SAN US 
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* 7.2 Megapixel CCD 

* 2.8" Super Bright Widescreen LCD 

* High Quality MPEG-4 Movies w/ Movie Stabilizer 

* eBay® Best Shot** 




A Slim & Stylish Cam 
For People On The Go 



: un, Compact & Easy-To-Use 



EX-S600 



EX-Z70 





• 6 Megapixel CCD 

• 2.2" LCD Monitor 

• High Quality MPEG-4 Movies 
w/ Movie Stabilizer 

• "Old Photo" Best Shot 




-m 
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• 7.2 Megapixel CCD 

• 2.5" LCD Monitor 

• "Old Photo" Best Shot 

• eBay® Best Shot ; 
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COMPILED BY RACHEL DEROWITSCH 



Seagate Supports Breast Cancer Fight 
With Special Edition Pocket Hard Drive 

Seagate is joining the fight against breast cancer by selling a 
special edition Susan G. Komen 6GB Pink Pocket Hard 
Drive ($109; www.seagate.com). The company will donate 
10% of the proceeds from sales of the hard drive to the 
Susan G. Komen Breast Cancer Foundation. The drive, 
which has a built-in, retractable USB 2.0 cable, can store 
about 2,000 digital photos, or hours of music or videos. 

Eight artists have teamed up with Seagate to support the 
fight against breast cancer by agreeing to include previously 
released songs on this special edition hard drive. Artists and song 
titles include Joan Jett ("The Word"), Stefy ("Chelsea," with video), 
Toby Lightman ("Better"), Megan McCauley ("Tap That"), Stephanie 
McKay ("Oh Yeah"), Alana Davis ("The Benefit"), Andrea Rosario ("Sunshine 
and Annie Stela ("It's You"). 




Amazon. corn's Unbox 
Sells Video Downloads 

Now there's another way to rent 
movies and watch TV shows on your 
time. Amazon.com has launched the 
Unbox Video Downloads (www 
.amazon.com/unbox), a service that 
sells TV programs and full-length 
movies. Unbox will rent movies for 
$3.99 and sell most TV episodes for 
$1.99 each. Customers can buy 
movies from Unbox for $7.99 and up. 

To use the Unbox Video Store, 
you must have a broadband Internet 
connection and Windows XP. You 
will also need to install the Amazon 
Unbox Video Player software after 
your first video purchase. 



amazon.com 



Atlanta Tops Forbes' List Of Most Wired Cities 



A recent study conducted 
by Forbes.com (www.forbes 
.com) shows that America's 
most wired city is in the 
heart of the south— Atlanta. 
Orlando ranked second, 
followed by Seattle, San 
Francisco, Raleigh, Miami, 
Tampa (tie), San Diego (tie), 
Phoenix (tie), and Charlotte. 

Forbes.com evaluated 
30 cities based on three 
criteria: broadband adop- 
tion (the percentage of 
Internet-connected homes 
with high-speed access), ac- 
cess options (the number 
of companies in the city 
that provide high-speed 
access), and Wi-Fi hotspots 
(public wireless Internet 
access spots per capita). 
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Cell Phone Users Can 
Recycle & Reward Themselves 

Now, there's no longer a good excuse for improperly disposing of your 
outdated cell phone. Not only can you help the environment with proper 
disposal, but also you can help others and yourself. LetsTalk.com 
(www.letstalk.com), an online cell phone retailer, is partnering with 
RIPMobile.com on a new recycling program that rewards customers. 

At the LetsTalk Web site, you can download a postage-paid mailing 
label in order to ship the phone to RIPMobile, which will determine the 
value of the phone. If the phone is still working, LetsTalk will reward 
the user with a gift certificate she can use at its Web site. If the phone 
has no re-market value, RIPMobile will recycle the phone at no cost. 

The Recycle For Breast Cancer site (www.recycleforbreastcancer.org) 
provides pre- 
paid shipping 
labels and en- 
velopes so 
consumers can 
recycle cell 

phones, MP3 players, PDAs, notebooks, and other CE devices. The 
RFBC site donates all of the profits from its recycling program to fund 
breast cancer research. 
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Help Protect The Environment And Support A Worthy Cause! 



Drivers Using Hands-Free 
Phones Still At Risk, 
Study Says 

Think that using a hands-free phone in 
the car is safer than talking on a regular 
cell phone? Think again. 

According to University of Utah pro- 
fessor David Strayer (www.psych.utah 
.edu/AppliedCognitionLab), talking while 
driving makes drivers four times more 
likely to be involved in an accident, regard- 
less of what type of phone they are using. 
Strayer, a psychology professor, led a study 
that monitored the brain activity of partic- 
ipants as they used a driving simulator 
while talking on a phone. 

Strayer reported that the ability of the 
driver's brain to react to a variety of situa- 
tions — from a car braking to changing 
lanes — was diminished by 50% for each 
driver who participated. 
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DIGITAL CAMERA/JD POWER POLL 

Brand Loyalty Drops 

Among Digital Camera Buyers 



Just 26% of people who bought or 
received a digital camera in the first 
half of 2006 say that they would 
buy the same camera brand in the 
future, according to the J.D. Power 
and Associates 2006 Digital Camera 
Satisfaction Study (www.jdpower 
.com). That's down 35% from last 
year's study. 

The significant drop in customer 
satisfaction can be attributed to 
growing product parity, said Steve 
Kirkeby, executive director of tele- 
communications and technology re- 
search at J.D. Power and Associates. 
"While price and picture quality re- 
main strong purchase motivators, 
competitive parity is making 
product features, functions, and 
brand reputation less important to 
consumers," Kirkeby said. 

The study measured customer 
satisfaction among more than 5,800 
owners of digital cameras in four 
price categories based on six factors: 
ease of use, connectivity, picture 
quality, cost, functionality, and ap- 
pearance. Number of brands in each 
price segment varied: $199 or less 
had 13 brands; $200 to $399 in- 
cluded 12 brands; $400 to $599 fea- 
tured six brands; and $600 and more 
included seven brands. 

Brands scoring best in each cate- 
gory are below: 
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Women are most 
likely to buy a 
camera from the 

low-end price 
segment, and the 

majority of men buy 
a camera in the 
$200-$399 segment. 

Customer 
satisfaction 
dropped most 
among owners of 

entry- level 
cameras 

($199 or less) 
and increased most 
among owners of 
high-end models 
($600 or more). 

Men take 
more pictures 

per month than 
women, by an 
average of 1 09 
to 82 pictures. 



Digital Camera Satisfaction By Brand 



Price Segment 


Top Brand 


Second 


Third 


$199 or less 


Nikon 


Sony 


Kodak 


$200 to $399 


Kodak 


Sony 


Casio/Panasonic (tie) 


$400 to $599 


Canon 


Sony 


Panasonic 


$600 or more 


Olympus 


Nikon 


Canon 



35% of American parents 
say they play computer 
and video games, and 

80% of them say they play 
video games with their kids. 

Source: Entertainment Software Association 



Americans bought 67 million 
mobile phones in the first 
half of 2006, down 2% from 
the second half of 2005. 

Source: The NPD Group 

In-Stat predicts that more 
than 50 million portable 
media players will be in 
use worldwide by 2008. 

Source: In-Stat 

Lyra Research predicts that 
l .5 billion camera 
phones will be in use 
worldwide by 2010. 

Source: Lyra Research 

54% of adult cell phone 
users say they have no 
preference between an 
existing phone brand or a 
new brand offered by 
their service provider. 

Source: Harris Interactive 

About 2 billion U-lon cell 
batteries— the kind found 
in notebooks recalled by 
Apple and Dell— will be 
manufactured this year. 

Source: Consumer Electronics Association 
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USB Flash Drive Laser Pen 

$27 US • usb.brando.com. hk 

OK, lately we seem to be fasci- 
nated with ultra-nerdy tech 
pens. And why not? Here we 
have a 512MB USB flash drive 
and a laser pointer rolled into 
one roller ball. Available in 
white, silver, or black, these 
pens are shock and moisture re- 
sistant, magnetically shielded, 
and they don't look bad. If only 
the laser could be set to stun! 
Now that would be a pen 



Shuwa Tei Bamboo Earphones 

$125 ($112 for MoMA members) 
• www.momastore.com 

Bored with the standard-issue ear buds that 
came with your media player? These ear- 
phones, designed by Shuwa Tei, are con- 
structed of steel and aluminum and finished 
with carved bamboo. Both the ear clips and 
the earphone housing are adjustable. Available 
at the Museum of Modern Art's online store. 
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Mango Tango Faux Suede Laptop Bag 

$34.99 • www.mangotangollc.com 

Mango Tango, the self-proclaimed "sassy upstart" in the world of laptop bags for 
women, has officially, and we're merely quoting, "declared war on the tyranny of black 
ballistic nylon." We like a nice coffee-colored faux suede during wartime. This one ac- 
commodates laptops up to 17 inches in diagonal. Power to the people! 





Banshee Portable Surround Sound 
Speaker System 

$129.99 • www.radioshack.com 

Perhaps you've been looking for a nice, com- 
pact set of speakers for your iPod. What if 
we were to tell you that there is a single unit 
speaker system out there that delivers 5- 
channel surround sound, works with any 
media player that has an 1/8-inch output 
jack, and only takes up 16 inches of your 
desk space? Does that sound like a speaker 
system you might be interested in? 
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Each month, Vince Cogley 
and Trista Kunce, both staff 
members at Sandhills 
Publishing, share their thoughts 
about a device or two of their 
choice. They may not reach 
common ground on living room 
decor, but they both agree that 
CE helps them live well, just 
sometimes in different ways. 



His. 




Fall is, without a doubt, my favorite CE season for one reason. Sure, summer block- 
busters are trickling onto DVD (and now Blu-ray and HD DVD), and countless hit TV 
shows are starting up again, but both of these pale in comparison to a single, magnifi- 
cent, annual event: the Major League Baseball playoffs. No sporting competition is as 
responsible for my massive consumption of nachos, buffalo wings, and Miller Lite as the 
World Series. And this year, my local cable company began offering FOX HD; now my 
eyes can feast on HD baseball as I feast on finger food. 

Although I have my own HDTV, I'd feel more than comfortable parked in front of HP's 
Pavilion MD5880n ($3,499.99; www.hp.com), a 58-inch DLP (Digital Light Processing) 
HDTV. I typically equate HP with computers and photo printers, so this 1,080p set was a 
pleasant surprise. We sadly didn't have the opportunity to connect a BD (Blu-ray Disc) 
player and view 1,080p content, but thanks to Time Warner Cable's HDTV Plus Tier, my 
auricomous amiga and I watched plenty of 720p and 1,080i programming. 

It's worth noting that HP bucks the trend of placing its A/V inputs on the back of the TV 
and opts for placing them behind the bottom of the front panel. A cable-management 
system channels any connected cables under the TV and out the back. Although this 
wasn't a problem with a single HDMI cable, I'm worried that lots of connected cables 
could create clutter. HP also includes a small light to illuminate the A/V input panel. 

Trista subjected me to two of her favorite programs— "Grey's Anatomy" and "Prison 
Break." While I was paying attention to "Prison Break's" nonstop action and compelling 
story, Trista was busy focusing on other things (namely, Wentworth Miller and Dominic 
Purcell). Although I noticed a few hiccups during quick transitions between scenes (the 
image seemed garbled for a split second before correcting itself), the MD5880n exhibited 
great detail: Stubble and beads of sweat were very clear with accurate colors. 

I can live with an HDTV that gets on base with prerecorded HD content, but it must hit a 
home run with live sports programming to wow me. The MD5880n's performance with a 
couple of MLB games in HD was sensational. After watching as 
much baseball as I have, I can safely say the MD5880n displayed 
color accurately, and dark blacks— something my LCD HDTV 
struggles with— were very good. For example, the contrast be- 
tween Jon Garland's cap and his pinstripe jersey was striking. 
This is a TV for sports lovers. 

If audio excellence must accompany video excellence, I'd recom- 
mend a separate surround-sound system. The MD5880n's 
speakers are average at best. With a fresh crop of HP DLP sets 
ready to hit the market, you should be able to buy one of these 
beauties at a bargain and spend your surplus on new speakers 
and an order of Nachos Nuevos. Just remember to invite me 
over before the first pitch. B3 

by Vince Cogley 
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As I sat in front of HP's Pavilion MD5880n TV with Vince, watching episodes of "Grey's 
Anatomy/' "Prison Break," and, yes, even a little baseball, I was struck by how much 
better my favorite shows look in high definition on a 58-inch screen. 

I have a Sony rear-projection widescreen CRT TV, but it's "only" 51 inches and doesn't 
have a built-in HD tuner or DLP (Digital Light Processing) technology like the 
MD5880n. This means that while watching my favorite shows on my TV at home, the 
picture isn't as sharp or clear as what I saw on the MD5880n. Also, DLP technology 
supports 1,080p resolution, meaning the MD5880n's colors seem brighter and more 
lifelike compared to the picture on my own TV. Watching a baseball game, for ex- 
ample, was like actually being at the ball park, minus a hot dog: The players' skin tones 
were natural-looking, and I could see every bead of glistening sweat roll down the 
pitcher's tanned face. The field's dazzling green grass made my lush yard look like an 
arid wasteland. 

In addition to the impressive picture quality, the MD5880n also has great viewing 
angles. I could read the writing on the signs of the protesting nurses on "Grey's 
Anatomy" whether I was sitting directly in front of the TV or off to either side. 
Because of the wide viewing angles, I could invite a group of friends over for a night 
of TV and not worry about all of us fitting on the couch, directly in front of the TV. 
(If you came to my house and sat on the loveseat off to the left side of my TV, 
you'd probably notice a slight glare at this angle and feel a strong tendency to lean 
to your left.) 

The vivid picture and wide viewing angles weren't the only things I liked about this 
TV: I also love how the bezel is black (the new silver in TV color schemes), weighs 
119lbs (my TV weighs 170lbs), and would take up less space in my basement, even 
with its larger screen size, than my TV at home. At 38 x 60 x 19 inches (HxWxD), this 
TV is shorter and more compact than my 52- x 47- x 25-inch TV, which would help 
keep a media room looking clean and uncluttered. 



Because the MD5880n is just over 3 feet tall, you'll want to 
buy a TV stand for it. When you shop for a stand, make sure 
to check that it's designed to hold your style of TV (flat-panel, 
DLP, rear-projection), as well as its size and weight. Magnolia 
Home Theater (www.bestbuy.com), a division of Best Buy, has 
a BDI Vector TV Stand in black for $599.98 that'll work per- 
fectly with the MD5880n. 

As stylish as the MD5880n is, you don't want to get too up 
close and personal with it. Sitting too close to the TV while 
watching "Prison Break" made my head ache and my eyes 
bulge— but that may have been from concentrating too hard 
on the show's star. 03 

by Trista Kunce 
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Fab Four 



As we head 
into the 
month of 
Thanksgiving, we Ye 
grateful for all of the 
fabulous gadgets ven- 
dors released late this 
summer and early this 
fall. From a camera 
that makes it easy for 
us to take pictures like 
the pros, to a high-per- 
formance laptop we 
can actually afford, it's 
been a good season for 
consumer electronics. 
After weVe stuffed 
ourselves with turkey 
and dressing, we're also 
thankful that we can 
take our newest AAP3 
player out for a 
walk... or, on second 
thought, maybe we'll 
just plunk down on 
the couch and play a 
few more hands of 
Texas Hold 'Em on 
our BlackBerry. 



digital camera 
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Why. Serious camera enthusiasts got good 
news when Fujifilm announced its FinePix 
S9100 digicam earlier this fall. An upgrade of 
its well-regarded FinePix S9000, the 9MP 
S9100 features a 10.7X optical zoom and ISO 
up to 1600 (SLR-quality). The S9100's light 
sensitivities let you shoot using natural light 
in settings where other digicams would re- 
quire a flash. To compensate for the blur 
that results from shaking hands or moving 
subjects, this FinePix camera uses Fujifilm's 
"Picture Stabilization" technology. Turn on 
Picture Stabilization and take out the guess 
work; it selects the right shutter speed and 
ISO for your subject and conditions. The 10X 
wide-angle optical zoom lets you get crisp- 
looking extreme close-ups even in low light 
conditions. The 2-inch LCD tilts and includes 
a setting to customize brightness for various 
lighting conditions. The FinePix S9100 also 
ships with two memory slots, which can pro- 
vide up to 2GB of storage each. 

Bottom line: Near-D-SLR quality without a 
D-SLR price tag. 



mp3 player 
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Why: We're pretty enamored of this diminu- 
tive, water-resistant, lightweight aluminum 
device. Most AAP3 players help you get moti- 
vated by music as you exercise; the new Sony 
S2 Sports Walkman provides some innovative 
features that take it a stride or two beyond 
ordinary. As with most MP3 players, you can 
create a playlist, and, as you'd expect, the de- 
vice plays them. Instead of one playlist, how- 
ever, the new Walkman lets you create two 
playlists: a running list and a walking list; the 
Music Pacer senses your tempo and adjusts 
the music to your pace. Track your speed 
with the integrated stopwatch or keep an eye 
on the calorie counter to see when you've 
burned the target calories. For a lower-key 
workout, use the pedometer to count your 
10,000 daily steps. And if you're always on the 
go and forgot to charge your player, just plug 
in the new Walkman as you change your 
clothes: A 3-minute charge lets you play up to 
three hours of music. 

Bottom Line: It has it all: form, function, and 
affordability. 
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Why. We've been trying to decide if we like 
this new BlackBerry more for it's looks or its 
new features. It earns extra style points for 
its cool new design. The hip look was no ac- 
cident—the Pearl's creators set out to man- 
ufacture a device that looked as good as it 
performed, no small feat when you consider 
how reliable, feature-rich, and easy-to-use 
its predecessors have been. But just when 
we think we'll award its sweet new look, we 
checked our email, took some photos, 
made a call using voice dial, looked up dri- 
ving directions online, text-messaged a 
friend, checked our organizer for details of 
this afternoon's meeting, and listened to 
music while we playing Texas Hold 'Em— 
and the contest swung back to the features 
side. In addition to the easy-to-navigate 
BlackBerry interface, the Pearl includes 
SureType technology, 64MB of internal 
memory, and support for storage via 
MicroSD memory cards. Perhaps for now, 
we'll just have to call it a draw. 

Bottom Line: An impressive BlackBerry. 



wild card 
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Why: The Dell XPS M1210 laptop benefits 
from Intel's Core 2 Duo processor, which Intel 
says offers a 12% boost in performance. 
Starting at $1,200, the AA1210 is an affordably 
priced, high-performance notebook PC for 
your home or home office. Although it's out 
too early to feature the newest Windows OS, 
Vista, the XPS M1210 is compatible with it, so 
you can upgrade later. The emphasis on this 
system is maximizing speed while minimizing 
size— an agenda that's pleasing to those of us 
who actually tote our laptops to coffee shops, 
libraries, or meetings (rather than just using 
them as desktop replacements). With up to 
4GB of Dual Channel DDR2 memory, the 
system is fast and efficient. Its diminutive mea- 
surements (11.7x1.2x8.7) include a 12.1 -inch 
screen, and it weighs 4.37 pounds. It also has a 
120GB hard drive, HD stereo sound, and an 
optional Wi-Fi card. Dell's RoadReady tech- 
nology is designed to help protect your laptop 
against real-world abuses, including drops and 
extreme temperatures. 

Bottom Line: Sturdy, speedy, and affordable. 



The Camera: 

Fujigilm 

FinePixS9100 

$599.99 

www.fujifilmusa.com 



The MP3 Player: 
Sony S2 

Sports Walkman 
NW-S205F 

$149.95 

us.sonystyle.com 



The Phone: 
BlackBerry Pearl 

$199 

www.blackberry.com 
www.t-mobile.com 



The Wild Card: 
Dell XPS M 1210 

$1,200 

www.dell.com 
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A/V Club Shopping Tips 



Brackets For Wall-Mounted TVs 



by Marty Sems 



o wonder you're excited: That new flat-panel LCD or plasma 
HDTV is going to look great in your living room. But if you're 
hoping to hang it on your wall, and the manufacturer didn't 
include wall-mounting brackets with the TV, you still have a 
bit of shopping to do. 



Some TV manufacturers sell brackets that fit 
their sets. Assuming the mounting kit sold by 
your TV's maker is similar in price and features 
to brackets from third parties, it's not a bad 
idea to buy it, as it will almost certainly fit. 
Other wall-mount vendors include Peerless 
(www.peerlessindustries.com), Sanus (www 
.sanus.com), Chief (www.chiefmfg.com), 
Omnimount (www.omnimount.com), Atdec 
(www.atdec.com), and Ergotron (www.er 
gotron.com). Many of these companies also 
sell ceiling mounts, but you should only con- 
sider ones that let the TV hang low enough to 
keep you from getting a sore "front row" neck. 

Should you choose to shop for a third- 
party mounting kit, first look up your TV's 
weight in its list of specifications. Ideally, 
you want a bracket that's rated to handle a 
display a little heavier than yours so there's 
a margin of safety. Also, measure the dis- 
tances between your TV's mounting screw 
holes, located on the back of the set. Some 
examples of mounting hole patterns for TV 
brackets are 4 x 4 inches (100 x 100mm) 
and 4x8 inches (100 x 200mm). Larger dis- 
plays require bigger mounts. 

There are good reasons for buying a wall 
bracket that lets you tilt the TV up and 
down or pivot it left and right. Invariably, 
as soon as you get your pricy display af- 
fixed to the wall in just the right location 
and take a seat on your sofa, you'll see a 
distracting glare from a window or lamp 
right in the middle of your screen. With an 
adjustable mount, you can correct the 
problem in a moment. 
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On the other hand, a tiltable, 
pivoting mount may make 
the TV stick out farther than 
a stationary bracket that 
holds the display flush 
against the wall. Before you 
commit to an adjustable 
mount, ask to see how far it 
will make the TV protrude 
from the wall when it's in- 
stalled. A discreet, low-pro- 
file bracket won't make your 
TV look like it belongs in a 
hospital room. 

Most TV brackets are de- 
signed to screw into the 
wooden studs in the wall. 
Never bolt a mount into dry- 
wall without wood directly 
behind it, as the screws (and 
a section of your wall) will 
tear out as soon as you hang 
the TV. Use a magnetic stud 
finder to locate nails in the 
drywall, which should show 
you where the vertical 
wooden studs are located. If 
you need to mount brackets 
to metal studs or to a hard 
wall, such as brick, talk to a 
knowledgeable hardware 
store associate about the 
special types of fasteners and 
drill bit you'll need. Of 
course, you can always hire 
this job out and consider the 
bill part of the TV's cost. 



□ Compatibility With Your TV 

□ Mounting hole pattern 

□ Weight rating 



-O Adjustability - 

D Tilts up or down 

□ Pivots left or right 

□ Raises or lowers viewing height 

□ Fixed 



Q Type Of Mount 

D Flush against wall 

□ Extends from wall 

□ Hangs from ceiling 



f [ 



Color 



□ Black 

□ White 

□ Beige 

□ Silver 



□ Notes 
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small in size and big in sound, all iHome systems reinvent 
your iPod experience, compact yet sleek, powerful yet 
astonishingly clear, each iHome system features the crystalline 
sound of Reson8' M Speakers, a charging dock fit for all 
docking iPods {including nano), and an individualized design 
to suit your life-sound-style, at home or on the go. 

iH5. clock radio companion with Wake to i Pod/Sleep to iPod 
functionality, moonlights as dever home stereo. iH36. easy- 
install, space-saver solution to sneak under your kitchen or 
workshop cabinetry, remote control for those butter-burning, 
phone-ringing moments, sound good? visit ihomeaudio.com 
for more info. 



iHome" 

www.ihomeaudio.com 



1® 


Made for 

iPod 



Available at: 
Brookstone iw.i!im LINENS-THINGS ©TARGET 



iHome, Live. Life. Loud. Reson9 are trademarks of SOI Technologies, Inc. iPod is a trademark of Apple Computer, Inc., registered in the U.S. and other countries. ■::-:'■ 3006 SDI Technologies, Inc. All Rights Reserved. 




Lessons In HDTV 

Is 1 080p Worth The Price? 



his year's HDTV buzz is 
all about 1080p resolu- 
tion. New plasma, LCD, 
and projection models 
are popping on the scene, 
touting the highest of high- 
def pictures. As with any hype, 
it's helpful to look beyond the 
marketing at the facts. What is 
1080p, what does it mean for 
you, and is it worth the extra 
price demanded by hot new 
developments? 

The TV industry measures image reso- 
lution by horizontal lines. The more 
lines a screen displays, the sharper and 
clearer the picture and the higher the 
resolution. Standard-definition televi- 
sions divide a picture into 480 separate 
horizontal lines. HD displays show ei- 
ther 720 or 1080 lines. Furthermore, 
different television types draw their 
lines differently. Interlaced, denoted 
with an "i," draws every other line on 
the screen every 1/60 tn of a second. 
Progressive scan, denoted with a "p," 
draws each line every 1/60 tn of a 
second, resulting in a clearer picture 



with less flicker. 1080p, then, is the 
highest high-definition resolution: 
1080 horizontal lines drawn progres- 
sively. It also commands the highest 
prices. Most 1080p models sell for 30% 
to 50% more than similarly sized sets 
of the same technologies with lower 
(though still HD) resolutions. 

There's no question that 1080p is the 
gold standard for HD resolution, and 
that future programming is moving to- 
ward these standards. By Feb. 17, 2009, 
all programming must be broadcast in 
digital, which handles both high- and 
standard-definition programming. 

However, before rushing to put 1080p 
at the top of your priority list, consider 
the following: At the present time, no 
over-the-air network, cable, or satellite 
TV shows are broadcast in 1080p. And 
today's standard DVDs play at stan- 
dard-definition 480p resolutions. 
There are, currently, only two possibili- 
ties for viewing 1080p content: HD- 
DVD and BD (Blu-ray Disc), and only 
BD players are required to play con- 
tent at 1080p. 



You can also find high-end video 
processors, HD tuners, set-top boxes, 
AV receivers, and DVD players that up- 
convert lower resolution signals to 
1080p by inserting extra lines extrapo- 
lated from the surrounding image. 
Moreover, you need a screen larger 
than 50 inches before the lines are big 
enough for the eye to perceive a differ- 
ence among 720p, 1080i, and 1080p. If 
you have a large screen, equipment 
that upconverts signals, and are a 
stickler for image quality, shop for a 
1080p set. Otherwise, you may want to 
consider 1080p an optional luxury 
rather than a baseline requirement. 

Of course, if you find a deal with every- 
thing you want that fits your budget, and 
the TV happens to have 1080p, you won't 
regret future-proofing your purchase. As 
with all top-of-the-line technologies, 
1080p will likely appeal to early adopters 
with big budgets at first. As prices in- 
evitably come down and programming 
options eventually increase, it will make 
sense for the rest of us, as well. 03 

by Gregory Anderson 
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Satellite Radio 



Pick A Plan 



ou may say that you'll 
never pay for radio, 
but when your favorite 
song cuts out on your 
next road trip because 
you have traveled beyond the sta- 
tion's range, you may reconsider. Satel- 
lite radio isn't tied to a station: You 
can listen to the same channel from 
Maine to California. Both SIRIUS and 



XM satellite radio have tons of music 
and talk radio stations, most of which 
are commercial-free. 

To tune in, you'll need satellite service 
and a satellite radio (both XM and 
SIRIUS have Web sites that sell radios 
and accessories). Then, you'll activate 
the radio, which assigns your subscrip- 
tion to that single radio. 



Unlike cable TV, which has tiers that 
break channels into chunks, satellite radio 
subscription plans include all channels 
(aside from specialty features, such as 
satellite radio for boats and GPS devices). 
As you look at plans, you'll find that satel- 
lite radio generally offers better prices for 
long-term commitments. 03 

by Joshua Gulick 



SIRIUSH 



SATELLITE RADIO 


HE BEST 


' RADIO ON RADIO" 


Price 

$12.95 

$142.45 
$271.95 


Subscription 

Monthly 

1-year 

2-year 


$499.99 


Radio Lifetime 


$6.99 


Monthly 


$10 


Activation 



All of SIRIUS' 67 music channels are commercial-free, but non-music channels play some commercials. The 125- 
channel service covers sports, including pro basketball, football, and hockey. Channel 124 is all-NFL, covering 
every NFL game and featuring NFL-related talk radio shows year-round. SIRIUS also has plenty of worthwhile 
non-sports-related channels: Tune in to traffic and weather, public radio, comedy, and family-oriented channels. 
SIRIUS boasts some high-profile talk radio hosts, including Howard Stern, Martha Stewart, and Barbara Walters. 

Features 

This is the most expensive subscription over the long haul, but you can cancel it whenever you'd like. 

Sure, you're paying SIRIUS cash up front, but you're trimming the total cost by a full monthly payment 

when you choose the one-year plan. SIRIUS shaves off the equivalent of three payments when you bump your 

commitment by a second year. 

If you're certain that you'll always love SIRIUS, this plan is for you. The Go On & On & On plan covers 

your subscription for the life of the radio and lets you switch to a different radio up to three times. (You'll pay 

$75 for each switch.) 

You'll need to choose one of the other subscriptions to take advantage of this offer, which lets you add up to 

three extra radios to your account at $6.99 per month, per radio. 

Activate your radio online; if you activate it over the phone, you'll pay $15. 



Kick back to commercial-free music or listen to two music stars talk shop. XM dedicates several shows to the love of 
music (it has 69 commercial-free music channels) and also offers plenty of talk radio channels. XM offers more than 
170 digital channels, as well as XM radio over the Internet. To top things off, XM recently partnered with Napster to 
create The XM+Napster service (an additional $9.95 per month), which lets you download songs that you enjoy on 
XM's online service. Certain radios also let you bookmark songs and then download them to your PC via XM+Napster. 



J^T* SATELLITE 
ClY* RADiO 



Price Subscription 

$12.95 Monthly 

$142.45 1-year 

$271.95 2-year 

$359.64 3-year 

$479.52 4-year 

$599.40 5-year 

$6.99 Monthly 

$9.99 Activation 



Features 

That's right: XM and SIRIUS offer the same monthly subscription plan. The nose-to-nose pricing competition 
means that you can focus on content, rather than cost, when you choose your satellite radio service. 
"All of XM's pre-pay packages offer savings over the standard monthly payment plan. If you choose a three- 
year or higher plan, you're paying the equivalent of $9.99 per month. XM doesn't offer a radio lifetime sub- 
scription, but you can replace your radio for any reason during your lifetime subscription." 



Once you have a subscription, you can add up to four more radios at $6.99 per month, per radio. 
Activate your radio online; if you activate it over the phone, you'll pay $14.99. 
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Move Over, FM 

Satellite Radios Provide Hundreds Of Channels, 
Fewer Commercials 



ntil now, radio hasn't 

faced the sort of heavy 

competition that over- 

the-air TV took on when 

cable television entered the scene. Sure, 

you can still find plenty of great tunes 

and talk shows on traditional radio, but 

with big names (such as Howard Stern 

and Martha Stewart) and well-known 

news channels (including CNN and Fox 

News) putting their weight behind 



satellite radio, the new technology's 
popularity is exploding. Of course, satel- 
lite offers more than on-air talent. 
Thanks to the subscription fee, you can 
listen to hundreds of channels without 
encountering many commercials. 

To make the switch, check out satellite 
radio's two powerhouses — SIRIUS Satel- 
lite Radio (www.sirius.com) and XM 
Satellite Radio (www.xmradio.com) — and 



then select a subscription plan. Both ser- 
vices offer all channels for any subscrip- 
tion, which means you'll simply choose 
the payment plan that suits you best. 
Next, poke around the service's online 
store (or other electronics retailers) to 
find your first satellite radio player. We'll 
point you toward some players that 
grabbed our attention. 13 

by Joshua Gulick 




XM Radio &XM2go 
Pioneer Inno + MP3 

$399.99 
www.pioneerelectronics.com 
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Why We Recommend It: Whereas many 
satellite radios have boxy bodies that 
rule out comfortable armbands or belt 
clips, the Inno is as pocketable as a mo- 
bile phone. It has a good-sized direc- 
tional pad and a color display, but its 
real assets are its portability and 
recording capability. When you hear 
your favorite tune, you can record it to 
your player and then listen to it again 
anytime (the player stores up to 50 
hours of recordings on 1GB of flash 
memory). However, you don't have to 
rely on recorded tunes when you hit the 
trail: The Inno picks up XM whether it's 
in the home docking station or sitting in 
the included belt clip case. 



If You're Looking For: A desktop DJ. 



You'll Need: A stylish player that looks at 
home among your desk accessories. 



Our Recommendation: 



SIRIUS Radio 
& Tivoli Audio 
Model Satellite 

$299.99 
www.tivoliaudio.com 




Why We Recommend It: Whether at 
work or in your home office, the Model 
Satellite's cherry wood shell and taupe 
faceplate make it an eye-catching 
desktop radio. We like the large tuner dial 
(the player offers both satellite and FM 
radio reception) and backlit display. The 
player has a built-in speaker and includes 
a remote control. If kids have access to 
the player, you'll like its channel-locking 
feature. The Model brand also includes 
the Model CD player ($199.99) and 
Model Subwoofer ($79.99), both of 
which match the Model Satellite's so- 
phisticated look. 



If You Want To: Take tunes on the road. 



You'll Need: A player that attaches 
to your dashboard or windshield. 
Detachable players let you take 
your tunes inside. 



Our Recommendation: 



XM Radio & Delphi 
RoadyXT 

$79.99 
www.delphi.com 
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Why We Recommend It: Unless you're 
willing to put down some serious cash (and 
enlist the services of a car audio guru) for 
an in-dash radio, your best in-car bet is a 
radio that has an automobile-friendly 
docking station. The Roady XT boasts just 
such a kit, and the display's bold, blocky 
text ensures that you can catch the song 
title or stock ticker at a glance. The display 
also offers a neat personalization treat: 
multiple backlight colors. When you reach 
your destination, you can pop the Roady 
XT out of its docking station and plug it 
into Belkin's XM Audio System boom box 
($99.99; catalog.belkin.com). 



If You're Looking For: The satellite piece to your entertainment puzzle. 



You'll Need: A low-profile 
device that slips onto your 
entertainment center shelf. 



Our Recommendation: 



SIRIUS Radio 

& SIRIUS SR-H550 

Home Tuner 

$269.99 
www.sirius.com 
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Why We Recommend It: No boom box 
can match the sound quality of the 
high-end speakers you placed on either 
side of your home entertainment 
center, so look for a player that sup- 
ports external speakers when you shop 
for your home satellite radio. SIRIUS' 
own SR-H550 Home Tuner offers RCA 
and optical audio outputs that let you 
easily integrate the player with your en- 
tertainment center. The player alerts 
you when specified NBA, NFL, and NHL 
games begin, which means you won't 
miss important sports events, and a size- 
able screen can display game scores. The 
SR-H550 also offers no fewer than 30 
channel presets and a remote control. 
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Welcome to the center of your universe 




The Synergy Series from Klipsch. 

The highest-quality materials, ultra-reliable components and refined 
styling deliver high-performance home entertainment sure to rock your 
world. Whatever the source material, Synergy delivers everything from 
the softest whisper to the most intense, heart-stopping action with the 
clarity, definition and intensity that make Klipsch speakers the 
ultimate sound experience. Hear for yourself at Best Buy or visit 
klipsch.com for more information. 

THE ULTIMATE SOUND EXPERIENCE™ 




Klipsch 



Synergy 
Series 



Without a doubt, Klipsch Synergy Series 
speakers create unique, ultradynannic 
musical and cinematic experiences that 
capture ail of the emotion of your favorite 
artists and filmmakers. 

Klipsch's ongoing experience in the 
cinema industry is a significant benefit to 
its customers because the cutting-edge 
research that drives its professional 
theater speakers is also applied to its 
home theater products. 

All Synergy speakers feature genuine, 
professional-style horn technology, which 
delivers smooth, natural performance with 



unmatched clarity and detail. Plus, these 
speakers are highly efficient, meaning 
they can fill any size room with powerful, 
concert hall quality sound but without the 
distortion of conventional speakers. 

Available in an assortment of sleek 
floorstanding, bookshelf, flat-panel and 
micro systems, the Synergy Series 
offers superior performance and seam- 
less integration in a variety of styles and 
price points. Regardless of what system 
you choose, the same high-end materials 
and tried-and-true technology are used in 
every single Synergy product. 



Each Synergy speaker also undergoes 
rigorous quality tests before it ever 
leaves the factory. This attention to 
detail guarantees the years of reliable 
performance that's expected from Klipsch. 

More than just a name, the Synergy Series 
represents high-value, high-performance 
sound solutions. And it only makes sense; 
Klipsch has been in the business of 
producing no-compromise, premium- 
quality speakers for over 60 years. 



Every Great Artist has a Signature Sound 

For Klipsch, it's the horn. Realizing that the qualities that make the horn 
nature's ideal sound-gathering shape also make it perfect for accurate and 
dynamic sound transmission, Paul W. Klipsch created the first Klipschorn® in 
1946. Since then, Klipsch's proprietary horn technology has been the driving 
force behind the company's highly acclaimed and stunningly precise sound. 
To this day, every speaker Klipsch makes— from the smallest satellites 
to Professional Cinema speakers— is horn loaded to create remarkably 
accurate, efficient and compromise-free acoustics. Long live great sound. 
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A Sound 
Investment For Home 

The Big Sound Of HTBs Can Rock The House 



here is nothing like the 

sound a movie theater 

offers. With the way 

sound envelopes you, you can't 

help but feel like you're part of 

the movie. Unfortunately, that 

great movie-quality sound 

doesn't transfer to the speakers 

of your television, but HTB 

(home theater in a box) tech- 

nology can put a theater-esque 

punch in your home sound en- 

vironment. There are some 

great HTBs out there that have crystal 

clear sound and high quality components. 

Before You Shop 

HTBs run the gamut as far as price and 
quality go. You can spend anywhere 
from $200 to over $3,000, and the gen- 
eral rule of thumb is that you get what 
you pay for. However, before you toss 
down a grand or two on a new system, 
take your sweet time researching it. The 
first step in the buying process is taking 
inventory of what you have. HTB systems 
come with different components such as 
DVD players, receivers, or sometimes a 



single component that combines both. If 
you recently purchased a DVD player 
that you're content with, don't look at a 
system that includes a DVD player. Save 
the extra cash or channel those extra dol- 
lars in a higher-quality sound system. Go 
online to do a little preshop scouting. 
Read reviews from A/V pros and average 
Janes about system components, sound 
quality, and setup. 

Follow Your Ear 

You can read reviews until you're blue in 
the face, but the most important opinion 
you should take into consideration is 
your own. Go down to your local elec- 
tronics store armed with an arsenal of 
your favorite movies or tunes and ask a 
salesperson if it would be all right to test 
an HTB using these familiar sounds. He 
should be more than happy to oblige 
you. Sometimes a salesperson who is 
paid on commission may try to persuade 
you to buy a high-end system that has 
features you may never use. Keep this in 
mind and ultimately let your ear guide 
you to the system that gives you the best 
sound for your budget. 



If Numbers Aren't Your 
Thing . . . 

When you're shopping for an HTB, 
you're going to run across a few num- 
bers. Most notably, you'll see numerical 
terms such as 5.1 -, 6.1 -, and 7.1 -channel 
surround sound thrown around. These 
numbers signify the number of full 
channels and the number of LFE (low- 
frequency effects) channels each system 
has. Say a 5.1-channel surround sound 
system has caught your eye. The 5 
means that the system uses five full- 
range channels (or speakers) for sur- 
round sound. The .1 suggests that the 
system also uses one limited range or 
discrete channel (usually a subwoofer) 
for LFE sounds. Generally, the more 
speakers a system has, the more realistic 
it can sound. 



HTB Roundup 

Looking for some HTB ideas? Here are a 
few systems for you to consider. \H 

by Sam Evans 
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Denon S-301 

$1,599 • www.usa.denon.com 



The S-301 is a different breed of home 
theater sound. You may notice that it 
has only two speakers and a subwoofer. 
The S-301 has implemented Dolby 
Virtual Speaker technology. Basically, 
this means that the manufacturer has 
attempted to virtually recreate the re- 
alism of 5.1-channel sound in a system 
with less than five speakers. In this case 
Denon tries to trick your ear into 
hearing 5.1 surround sound through 
this 2.1 speaker system. Most people 
will agree that virtual surround sound 



isn't as realistic as real surround sound, 
but if your ear can't tell a huge differ- 
ence and you want to conserve space, 
this may be the way to go. 

The S-301 system is particularly great 
for iPod users and those who use AAP3 
devices. The front panel of the S-301 re- 
ceiver offers an iPod input and a USB 
connector. Once you connect your 
iPod or another MP3 player to the re- 
ceiver, you can use the system's remote 
control or the navigation buttons on 



the receiver to maneuver through 
playlists and play whatever songs you'd 
like on the S-301 system. With Dolby 
Pro Logic II decoding capability this sys- 
tem can enhance music files or virtually 
anything you can play to give it a nat- 
ural and realistic sound. 

Bottom Line: If you're willing to pay the 
price, the S-301 has loads of extras such 
as iPod or MP3 player support, and the 
simple 2.1-channel design makes setup 
a breeze. 




Yamaha YHT-670 

$649.95 • www.yamaha.com 

Out of the box, the YHT-670 was easy to set up. The man- 
uals are straightforward. The satellite speakers are fairly 
small, which means they're easy to mount on a wall, and 
they still produce a decent sound for their size. 

The receiver, the HTR-5950, is user friendly. Pick up the YDS- 
10 iPod dock accessory ($99.99; www.yamaha.com), so you 
can snap your iPod into the dock and groove to your favorite 
iPod tunes through your home theater speaker system. The 
HTR-5950 is an XM Ready receiver, so you can listen to your 
iPod through the system, and, if you subscribe to XM Satellite 
Radio, you can plug in the XM Connect and Play digital an- 
tenna ($49.99; www.xmradio.com) and listen to your favorite 
XM stations. The speakers may not be top-of-the-line, but 
they produce a clear sound. The NS-AP2600 speaker system 
is a 5.1 system, but the receiver supports a 6.1-channel 
system, so if you can add a back rear speaker later, you can 
still use this feature-rich receiver. 

The included DV-C6860 five-disc DVD changer plays your fa- 
vorite DVDs and is compatible with practically all major forms 
of recordable CDs and DVDs. You can use it to watch movies, 
browse JPEG images on CDs, and play MP3s and WMA files. 

Bottom Line: This system features a five-disc DVD changer 
and a feature-rich receiver that can play music from your iPod 
via the YDS-10 dock connector; it also plays XM channels if 
you're a subscriber to XM Satellite Radio. 
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Panasonic SC-RT50 

$599.95 • www.panasonic.com 

The first thing you'll notice when you take this system 
out of the box is its appearance. This is a sharp-looking 
system. Its looks will accent the sleek lines of the new 
styles of HDTVs and plasma screens quite nicely. 
Panasonic suggests that the tall front speakers are wall 
mountable, but we noticed, when setting up the system, 
that they felt pretty heavy, so it'll probably be easier for 
you to use the included speaker stands. 

Setting up the SC-RT50 was a breeze. Speaker cables come 
precut, but there is enough slack for you to mount them 
pretty much anywhere in your living room without having 
to worry about running out of cable. If you want to get rid 
of many cabling concerns, then you can pick up the 
Panasonic SH-FX60 rear wireless digital receiver ($149.95; 
www.panasonic.com). 

Although many systems will include a receiver and a DVD 
player, the SC-RT50 saves space by combining them into 
one unit. This system comes with a DVD Recorder that also 
has ports for your speakers. You can record to most of the 
major forms of single layer recordable DVD media (DVD- 
R/RW, DVD-RAM, DVD+R/RW). It can also read dual-layer 
DVDs and CDs that have AAP3, JPEG, and DivX files on 
them. 

Bottom Line: This is an all-around solid system that won't 
break the bank. The sleek front speakers will add a great 
look and sound to any display. 



SLS Q-Line Gold 

$799.99 • www.slsloudspeakers.com 



Generally reserved for high-end, profes- 
sional-quality sound systems, the SLS 
Q-Line Gold system features ribbon 
driver technology. Most home sound 
systems will use a cone or a dome 
tweeter, but SLS uses a ribbon tweeter, 
which means the speaker will react to 
the music quicker and produce a clear- 
er, more open sound. 

At 15 x 4.5 x 4.7 inches (HxWxD) the 
satellites (which have not only the ribbon 



tweeter but also a pair of 4-inch Kevlar 
cone woofers) are sizeable speakers. They 
weigh about 4.5 pounds, but SLS did still 
make them wall-mountable. If you're 
going to hang these speakers up, make 
sure you do so from a secure spot. 

The DVD player and receiver that come 
with this HTB won't dazzle you with 
loads of added on features, but both 
are solid offerings that will do the job 
well. Also at 18.5 x 9.6 x 17.5 inches the 



subwoofer is big enough to give the low 
sounds a very full and realistic tone. 

Bottom Line: The SLS Q-Line Gold is a 
good system at a great price for anyone 
who is starting a home theater from 
scratch. If you already have a DVD player 
you're comfortable with, the Q-Line 
Silver ($500; www.slsloudspeakers.com) 
offers a similar speaker system without 
the DVD player that's included in the 
Gold system. 
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Great theater deserves a great setting 




At first look, you'll be awestruck by the beauty of Sanus Component Furniture. Investigate deeper and you'll see the strength of aluminum pillars 

blended with the character of solid hardwoods and unique features like tempered glass shelves and a wire management system. Component Furniture 

includes cabinets, armoires and digital TV stands that configure to your exact needs. Add the Sanus Convection Cooling System that allows air to 

flow around heat-generating AV gear like a cooling canyon breeze and you have Component Furniture that echoes of quality and performance. 
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THE UNION OF FORM AND FUNCTION 



www.sanus.com 800.359.5520 



TOP 3 

Best-Looking HTBs 

See How Pretty One Can Be 




ooks can kill. That is, 
the look of your HTB 
(home theater in a 
box) can kill your de- 
cor. We've come a long 
way since bulky brushed aluminum and 
wood-paneled component-based sys- 
tems dominated the home audio 



market. But even today, most HTB man- 
ufacturers still produce gaudy plastic 
speakers and bulky receivers and DVD 
players that might look at home on a 
Kubrickian space station but look ut- 
terly out-of-place in your carefully-dec- 
orated living space. There has to be a 
better (looking) way. 



The following are some of the most 
stylish HTBs that'll work with your 
room rather than against it. We've 
also made sure to select HTBs that are 
easy to use and set up and deliver a 
first-rate listening experience. 123 

by Andrew Leibman 



KEF KIT200 

www.kefinstanttheatre.com • $2,999 

Why we think it's so good looking: KEF engineered the 
KIT200 to be simple to set up and sound great right out of 
the box. But this HTB's classy aesthetics are what really 
catch the eye. This system's five oblong speakers and slim 
DVD player and receiver shun sharp edges. The subwoofer 
is tastefully devoid of the large wire grilles, knobs, and 
glowing LEDs that adorn most HTB subwoofers. With its 
high-gloss black finish, the KIT200 was designed to look 
great with your wall-mounted 
flat-panel TV, but it would 
look just as natural surround- 
ing a grand piano. 



The DVD player and receiv- 
er's front panel is a minimalist 
affair, featuring a handful of 
tiny navigation buttons and a 
subdued digital display. You 
have a variety of options for 
installing the satellite speakers, 
including via wall mounts, or 
even optional (but not in- 
cluded) attractive floor stands 
or shelf stands. 



Black never goes 
out of style. As 
far as HTBs go, 
the KIT200 ex- 
hibits an ele- 
gance that few 
CE devices can 
muster. This 
could be the 
centerpiece your 
style-starved 
home theater 
has been 
screaming for. 



Philips HTS9800W/37 

www.philips.com • $799 

Why we think it's so good looking: Philips' 7-channel 
HTS9800W/37 home theater system cuts a striking profile to 
be sure. Philips designed the side-loading DVD player and re- 
ceiver unit to lay flat against your wall to blend in with flat- 
panel LCD and plasma TVs. The unit's extra large display is 
also touch-sensitive, letting you turn the system on and off, 
adjust the volume, load and eject discs, change the input 
source, and perform other basic functions with the touch of 
a finger. This HTB also comes 
with a remote control for those 
more inclined to recline. 



The system includes four floor- 
standing speakers, as well as 
wireless rear speakers so you 
don't have to buy an area rug 
and poke holes in your walls 
just to hide unsightly wires. 
The HTS9800W/37 is also flex- 
ible enough to conform to 
your space constraints, al- 
lowing you to wall mount any 
or all of the HTB's thin and 
sleek speakers. 



The 

HTS9800W/37 is 
an attractive 
compliment to 
your wall- 
mounted flat- 
panel TV. The 
wireless rear 
speakers and op- 
tional speaker 
stands also offer 
plenty of configu- 
ration options to 
fit your lifestyle. 
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Pioneer HTS-560 

www.pioneerelectronics.com • $549 

Why we think it's so good looking: At first glance, Pioneer's HTS-560 
looks like a typical 5.1 surround sound home theater system. It con- 
sists of a DVD player, four full-range floor-standing speakers, a center 
channel speaker, and a subwoofer. What you probably didn't notice 
is an A/V receiver. That's because HTS-560 doesn't come with a 
standalone receiver. Instead the audio 
and video processing inputs and circuits 
are all integrated into the subwoofer, 
which means you have one less compo- 
nent to stack beside or below your TV. 



Pioneer isn't the first manufacturer to in- 
tegrate the receiver in a bid to save space. 
Other manufacturers typically integrate 
the inputs and outputs of a traditional 
receiver into the back of the DVD player, 
making it about as bulky as two compo- 
nents. Pioneer's integrated subwoofer 
and receiver, however, makes the HTS- 
560's DVD player one of the slimmest 
you'll find in an HTB. 



With the 
HTS-560, less 
is more. A 
subwoofer/ 
receiver 
combo pro- 
vides loads 
of sound 
without 
the extra 
component 
to clutter 
your room. 
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Stay Clear 
Of Ammonia 



Your flat-panel TV's screen is filthy with finger- 
prints, dust, and more. Nothing some Windex 
and paper towels can't handle, right? Wrong! 
The filth may disappear but near the top of 
most experts' tips for cleaning flat-panel screens 
is not using ammonia-based cleansers such as 
Windex. Doing so can permanently damage the 
screen and its antireflective coating and pos- 
sibly cause cloudiness, streaks, or other flaws. 
Using wood-based paper towels or toilet paper 
can permanently scratch the display. 



Consult The 
Manufacturer 



Before using any cleanser or cloth, check your 
TV's users manual for the manufacturer's in- 
structions. You may find such guidelines as al- 
ways turn off the TV before cleaning (a good 
idea in general), wipe the screen in a specific 
motion, dry according to specific instructions, 
and more. Manufacturers may include recom- 
mendations for specific cleaners and cloths to 
use or to avoid. If you recently purchased a 
flat-panel TV, there's a good chance the manu- 
facturer bundled a cleaning kit with the TV. 



Use What's 
Around The House 



Try a soft, dry, clean cloth, such as an old T- 
shirt, to gently wipe away smudges and finger- 
prints. Many experts say you can slightly 
dampen a cloth with water, but dry the screen 
immediately with another cloth. You can also 
mix your own cleaning solution in a spray 
bottle using a 50/50 mix of isopropyl alcohol 
and water, but some manufacturers warn 
against using any alcohol at all, and experts 
agree to never use a cleaner containing ethyl 
alcohol. Never spray a mixture directly on the 
screen; spray a small amount on a cloth first. 
Some experts endorse using a cloth with a 
small dab of dish soap or detergent for a 
plasma flat-panel screen but not flat-panel 
LCDs. Others say a small amount of vinegar in 
place of isopropyl alcohol is OK. (Windex sells 
a vinegar-based cleaner.) 



Use A Microfiber 
Cloth 



Even better than an old T-shirt or cloth rag is a 
microfiber cloth, which has thousands of tiny 
pockets designed specifically to trap and re- 
move dust and dirt. Such cloths are readily 
available online, at electronics stores, at hard- 
ware outlets, and at many supermarkets. 3M's 
Microfiber Electronics Cleaning Cloth ($4.50; 
www.3m.com) and Klear Screen's Micro-Fiber 
Polishing Cloth ($9.95; klearscreen.com) are 
good options. 



All-ln-One Kits 



If you just want a package with everything you 
need in one box, a TV cleaning kit is a good op- 
tion. Kits are typically more expensive than the 
DIY alternatives, but nearly all kits provide at 
least one reusable microfiber cloth, an am- 
monia-free cleanser, a buffing cloth, and more. 
Among the better-known kits are those from 
Klear Screen (from $10); Monster Cable (from 
$10; www.monstercable.com); and Digicom 
(digicomdigital.com/index2.asp), which sells an 
Ultimate Performance Plasma/LCD TV Cleaning 
Kit ($30 to $40). 




by Blaine A. Flamig 
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Cook to your music. 

Now cooking has a groove all its own — 
yours! When you listen to your iPod® with 
the iHome iH5' M , you'll hear incredibly rich, 
natural stereo sound from our Reson8™ 
speakers. The iH5 even has a digital 
AM/FM clock radio. And it does all this 
while charging your iPod® so it's ready to 
go when you are. 

The iH5 is great in any room in your house. 
Try one in the dining room. And add a 
key ingredient to all your culinary creations! 



iHome is home base. 



40 




iHome iH5 

To order, visit 

wwwJhomedirect.com 

Or call toll free 

1 .800.925.6224 

30 day risk-free trial! 

iHome 

www.ihomedirect.com 



HIGHLY RECOMMENDED 

iLounge.com | All Things iPod 



D 
© 



For oil docking fPods®' 
including iPod nano! 



Made for 

iPod 



iHome is a trademark of SDI Technologies Inc. 

iPod is a registered trademark of Apple Computer Inc., 
in the U.S. and in other countries. 
* except i Pod' shuffle. iPod not included. 






how to buy an HDTV 



TV On An 

HDTV 



The Way Watching The Tube 
Was Meant To Be 




DTV is like a runaway train barreling 
around the bend, and not just thrill- 
seekers are jumping onboard. Average 
Janes and Joes are flocking to the depot 
to punch their tickets, too, and for 
good reason: The view of the passing 
countryside is magnificent. 



Once characterized as television's 
technological future, high definition TV is now the present. 
Walk into nearly any electronics store and scope out the wall 
of HDTV sets on display if you're in doubt. Research firm In- 
Stat projected in August that homes with HDTV service (or 
households receiving and watching HDTV programming) will 
grow from 15 million in mid-2006 to 20.3 million by year's 
end. What's impressive about these numbers is that In-Stat 
reports the United States and Japan alone account for 91% of 
worldwide HDTV households, meaning there's still major 
growth to occur worldwide. Further, In-Stat projects HDTV 



households will top 55 million by the end of 2009. Better 
news for consumers is that HDTV prices continue to fall 
steadily, with some reports citing 25 to 30% annual price 
drops for individual units. 

Whether you're considering an HDTV that uses LCD, plasma, 
LCoS (Liquid Crystal on Silicon), DLP (Digital Light Processing), 
or another technology or you're undecided on a modest 36- 
inch or wall-hogging 72-inch model, your buying options are 
numerous. Those choices will continue to improve and mul- 
tiply as broadcasters work to meet a U.S. government mandate 
to convert all television transmissions from analog to all digital 
by February 2009. Even buying a new TV without a DTV 
(Digital TV) tuner after March 1, 2007, will be impossible, 
as Congress has mandated TVs made after that date must 
have one. 

Why all the fuss over HDTV? In a word: quality. HDTV supports 
far better resolutions (up to 1,920 x 1,080 pixels) than standard 
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TV while also transmitting multichannel surround sound. 
Additionally, most HDTV programming is shot in widescreen, or 
16:9 aspect ratio (16 inches of width for every 9 inches of height), 
as opposed to the 4:3 aspect ratio tra- 
ditional sets use. Manufacturers have 
also recently started releasing 1,080p 
(progressive-scan technology; 1,080 
horizontal lines of pixels tall) sets, 
bettering previous 720p (720 hori- 
zontal lines) sets. Progressive and in- 
terlaced are important specifications 
you'll see often while shopping. Both 
refer to how an image is drawn. 
Progressive scans are more preferable, 
as each line of a picture is drawn 
every 1/60 of a second. An interlaced 
scan draws every other line each 1/60 
of a second, producing more flicker 
and less detail. 



Whether you can spend hundreds or thousands of dollars on 
an HDTV, there's likely a model for you, and in coming years, 
the market should only gain more steam. 
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On the following pages, you'll find 
advice, guidelines, and tips for 
buying plasma, LCD, and RPTV 
(rear-projection TV) high-defini- 
tion televisions, plus we'll include 
our own picks and appropriate ac- 
cessories in each category. We've 
also included advice to match an 
HDTV to your home's environ- 
ment and a glossary of common 
HDTV-related terms you're likely 
to encounter while shopping. 1H 

by Blaine A. Flamig 
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Buying A Plasma TV 

Seek Out That Slim, Trim High-Def Goodness 




hin is in, and we're not 
just talking about what 
you see each morning in 
the full-length mirror in 
your dressing room. 



According to Mike Vitelli, a senior vice 
president at Best Buy, for the first time 
since the advent of television, women are 
just as picky as men regarding the televi- 
sion set they bring home, with a strong 
preference for the sleek designer lines of 
flat-panel sets. 

That narrows down your choice to two 
types of sets: plasma or LCD, and plasma 
still enjoys a reputation as the ultimate 
replacement for your worn-out tube 
TV. Unfortunately, although costs have 



fallen over the years, a plasma television 
will likely still sock you with the ulti- 
mate price tag, too. 

So let's make sure plasma is really what 
you want, and if it is, that you don't ex- 
perience buyer's remorse. 

A Quick Plasma Primer 

Plasma TV sets make use of hundreds 
of thousands of tiny cells called pixels. 
These cells are filled with gas and 
backed with red, green, and blue phos- 
phors. When the gas is stimulated by 
an electrical current, it interacts with 
the phosphors to emit colored light. 
This technology has several advantages 
when you compare it to other types of 



high-definition TVs, as well as one pos- 
sible disadvantage. 

Pros. Plasma sets have a vivid, evenly lit 
picture that won't look washed-out in 
bright ambient light, so keeping the 
room dim isn't necessary to enjoy a 
plasma picture to the fullest. The pic- 
ture will also look clear from all but the 
most extreme side angles — count on a 
viewing angle of 170 degrees or even 
better — so plasma TVs are great for en- 
tertaining a roomful of people. 

Plasma sets usually have an impressively 
high contrast ratio— the difference be- 
tween the brightest whites and darkest 
blacks — so they can deliver a very 
lifelike picture. A ratio of 10,000:1 is 
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Plasma Perfection 

Looking for a set or three to begin 
your search? These certainly look 
good to us. 

Hitachi UltraVision 42-inch 
42HDS69 ($2,699; www.hitachi 
.us). This beauty is the first 42-inch 
plasma to pack 1,080 lines of ver- 
tical resolution. It's connection- 
friendly, with loads of inputs, 
including three HDMI and three 
component video. And we like its 
push-button (or timer activated) 
switch between customized Day and 
Night settings for brightness, etc. 

LG Electronics 50-inch 
50PC1DRA ($4,499.95; us.lge.com). 
The product of an award-winning 



design team, this plasma is more 
than just a pretty face. Behind 
its knockout picture is an integrat- 
ed interactive programming 
guide and a 160GB HD digital 
video recorder. 

Pioneer PureVision 42-inch 
PDP-4270HD ($3,499; www.pio 
neerelectronics.com). Pioneer has a 
reputation for being on the bleeding 
edge of plasma technology, and this 
model continues the legacy. It also 
handles non-HD sources, such as 
computer input or standard TV 
signal, as well as or better than any- 
thing we've seen. • 



Pimp Your Plasma 

Your trip to the store may start 
with that big, beautiful plasma 
TV, but it probably won't end there. 
Installing a new television may mean 
overhauling your entire home-enter- 
tainment ecosystem. 

TV stand. If you've just retired, 
say, a 27-inch tube TV, the stand 
that supported it may be much too 
narrow for a substantially larger 
widescreen model. For a stand as 
sleek as your new TV, try Bell'O 
(www.bello.com). Its AVS-425 
($189.99), for instance, is a three- 
tiered, two-toned beauty that will 
hold plasmas up to 43 inches. 

Mounting bracket. Then again, 
you may decide to ditch the stand 
entirely and treat your plasma like a 
painting. Sanus (www.sanus.com) 
offers a broad line of solutions for 
wall-mounting, including Vision- 
Mount TV Wall Mounts, with its 
patented Virtual Axis tilting system 



that keeps the TV in place after ver- 
tical adjustment. The VMPL3 
($249.99), for example, will support 
flat panel sets up to 84 inches and 
280 pounds. 

Surge protector power strip. 
You've just popped for a high-end 
TV. You may have hundreds, if not 
thousands, of dollars invested in 
other components. Please tell us 
you're not going to plug them into a 
$12 strip you grabbed on sale at the 
hardware store. 

Monster's Home Theatre 
POWERBAR 1100 ($199.95; 
www.monstercable.com) won't just 
power everything. It also smoothes 
out electricity fluctuations so your 
system runs more evenly and sup- 
presses component-punishing power 
spikes and surges resulting from light- 
ning strikes, restored service after an 
outage, etc. • 



common; that's the normal capability of 
the human eye in real life. 

A plasma picture comes closest to the 
color depth and richness of standard 
tube TVs, but unlike CRTs, plasma 
screens are unaffected by magnetic 
fields, so you'll never have to worry 
about home theater speakers being too 
close and distorting the picture. And be- 
cause they're relatively thin and light- 
weight, plasma sets are easy to install 
and can be hung on a wall. 

Cons. Besides price, the only disadvan- 
tage is the possibility, however remote, of 
burn-in, a problem that affected early 
generations of plasmas. If an unmoving 
visual element remained on-screen long 
enough — say, a sports score box, news 
channel scroll strip, or video game status 
display — it could eventually become per- 
manently imprinted as a ghostly image. 
The major manufacturers have refined 
plasma technology to all but eliminate 
the risk of burn-in, especially in sets from 
the past couple of years, but there are 
still occasional reports of it happening. If 
this worries you, or if you pick up a 
cheaper off-brand unit or an older, dis- 
continued set that's been hanging 
around the stockroom awhile, you may 
want to take some precautionary mea- 
sures: Turn off the set while nobody's 
watching, don't pause images for more 
than 20 minutes, and keep the contrast 
to moderate levels instead of high. 

Small, Medium, Or Picture 
Window? 

So plasma's your choice and you're 
sticking with it? Great. Now, let's con- 
sider the size of the set to look for. 

It's easy to be wowed in a store, and be- 
cause your money can buy a lot more 
plasma TV today than it could just two 
years ago, you may be tempted to buy a 
bigger set than you need for your room. 
Once you get it home, you could find 
that what looked to be a reasonable size 
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in the cavernous showroom has since 
morphed into a dominating behemoth 
that feels too in-your-face for comfort- 
able viewing. 

Here's a loose set of guidelines to deter- 
mine an optimal screen size for the dis- 
tance between the TV and your normal 
viewing location. There's some overlap, 
allowing for personal preferences: 

Up to 37 inches Up to 10 feet 

37 to 42 inches 10 to 14 feet 

43 to 61 inches 1 2 to 1 5 feet 

Over 63 inches 16 feet and beyond 

Decision, Decisions 

As you further narrow your choice 
to make and model, it's hard to go 
wrong with a set bearing one of these 
brand names: Hitachi (www.hitachi 
.us), LG Electronics (us.lge.com), Pana- 
sonic (www.panasonic.com), Pioneer 



(www.pioneerelectronics.com), and 
Samsung (www.samsung.com). They all 
have their own manufacturing plants, 
and often make the screens used in 
other brands. 

Although a set's design and showroom 
impression will influence your choice, 
don't overlook subtler considerations. 



Make sure it has enough of the right 
connections for all the 
components you want to 
plug directly into it. The 
main types of jacks relevant 
to digital players are com- 
ponent video (which uses 
separate cables for red, green, 
and blue signals), the single- 
cable DVI (Digital Visual Inter- 
face), and HDMI (High-Defi- 
nition Multimedia Interface), 
which is increasingly becoming 
the standard and carries both 
digital video and audio in a single 
cable. HDMI cables are more 
expensive than the other two 



types, but they provide the ultimate in 
signal quality. 

Also, consider the screen resolution. 
Right now, HDTV signals come in two 
main formats: 720p and 1080i. These de- 
note the number of lines of horizontal 
resolution and how they're displayed on 
the screen. A third format, 1080p, is less 
prevalent, but provides the ultimate in 
signal quality and is no doubt where the 
future lies. 

So, for any set you're considering, be 
sure you know the display resolution, 
which consists of the vertical and hori- 
zontal rows of pixels — for example, 
1,024 x 1,080. For the set to give you 
genuine HDTV, that second number 
must be at least 720. If it's less, you're 
probably looking at an EDTV (Enhanced 
Definition Television) plasma, instead. 

Our Definition Of Quality 

A plasma TV is a long-term investment, 
so treat it as such. The latest sets are 
often rated for 60,000 hours of service 
before losing half their brightness. That's 
eight hours a day for over 20 years, so 
choose well. You're going to be looking 
at it for a long time! E3 

by Brian Hodge 
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Buying An LCD TV 



Elegance Defined 




o, you are considering 
buying an LCD flat-panel 
TV this year. You're not 
alone: According to the 
analysis firm Display- 
Search, LCD TVs cur- 
rently dominate the 15- to 42-inch 
flat-panel TV market with 41.7 million 
units expected to ship this year. 

Buying an LCD TV that fits your lifestyle 
can be tricky when you're window 
shopping, though. Before you drop a 
single cent on one of these slim sets, 
there are a few things you'll want to 
take into account first. 

Pros. Affordability is a major contrib- 
utor to the popularity of LCD TVs. 



Currently you can expect to pay be- 
tween $1,000 and $4,000 depending on 
the size of the LCD TV. 

Plasma displays were once notorious 
for burn-in, which resulted in a ghostly 
image permanently appearing on- 
screen. Although plasma displays have 
largely overcome this deficiency, LCDs 
never had to concern themselves with 
the problem. The liquid crystals inside 
an LCD don't emit light, but rather 
block and reveal a backlight to varying 
degrees by twisting and untwisting. 
The "liquid" of an LCD actually refers 
to this twisting quality. For this reason, 
an image displayed on an LCD screen 
can't burn in, no matter how long it 
appears on-screen. 



LCDs typically have a long lifespan, 
lasting as many as 60,000 hours of con- 
tinuous usage. That's nearly seven years 
if you left your LCD TV on day and 
night. Under more realistic conditions, 
LCD TVs can last up to 20 years if left on 
for about eight hours a day. 

LCD TVs are generally good at pro- 
ducing very bright images. Compared to 
plasmas, the average LCD consumes less 
power, and weighs less, though this is 
likely due in part to the smaller overall 
size of most LCDs. 

Cons. Although the technology con- 
tinues to improve, LCD TVs generally 
have a few drawbacks. Older LCDs have 
been known to suffer from somewhat 
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limited viewing angles, which means 
that they may offer poor color satura- 
tion, lower contrast, and less brightness 
when you view them from an angle. 
With these older sets, the poor viewing 



Premium LCD TVs 

There are plenty of LCD TVs avail- 
able that look impressive in the 
retail showroom, but not nearly as 
many that will blow you away in your 
living room. Here are a few top-shelf 
LCD TVs that you should consider: 

Sony Bravia KDL-46S2000 
($2,999.99; www.sonystyle.com). 
Sony's massive 46-inch LCD TV fea- 
tures a built-in light sensor that auto- 
matically adjusts the brightness level 
to accommodate your room's ambient 
light level. 

Toshiba 42LX1 96 ($3,299.99; 
www.toshiba.com). Toshiba's 42-inch 
LCD TV features multiple tuners (in- 
cluding a built-in HDTV tuner) that 
let you view two sources at once or 



angle increases as you sit farther from 
the 90-degree midpoint. Despite this, 
most LCDs currently on the market fea- 
ture viewing angles greater than 170 de- 
grees. Although you probably wouldn't 



Add-Ons 



As is the case for almost any major 
purchase, you're not through 
paying for it once you sign on the 
dotted line. If you buy your LCD TV 
with a clear idea of all the extras you'll 
need, you can factor those costs into 
your budget to avoid post-purchase 
sticker shock. 

Cables are an important considera- 
tion if you plan on connecting your 
new LCD TV to any peripherals, 
such as a home theater system, DVD 
player, DVR, or game console. If 
you're interested in HD, then you'll 
probably need an HDMI cable. The 
Acoustic Research HDMI Cable 
($63.99; www.bestbuy.com) lets 



view a snapshot of up to nine chan- 
nels on-screen. 

HP LC3760N ($1,699.99; www 
.hp.com). HP's 37-inch LCD TV 
boasts a 1,200:1 contrast ratio and a 
6ms response time, which makes for 
a smooth and sharp viewing experi- 
ence regardless of what content 
you're watching. 

JVC LT-32X887 ($1,899.95; 
www.jvc.com). JVC's 32-inch LCD 
has loads of user-friendly features, 
such as five preset Video Status 
Modes to keep you from having 
to fiddle with each setting to get 
the right image no matter what 
you're watching. • 



your HDTV juggle your digital 
content to and from other HDMI- 
capable devices. 

You also have a variety of choices 
for mounting your LCD TV, in- 
cluding flat wall mounts, tilting wall 
mounts, articulating wall mounts, 
ceiling mounts, and table stands. 
Only use mounts and stands that are 
qualified for use with your LCD, and 
carefully follow the installation in- 
structions. The OmniMount 
Universal Mount, for instance, is ca- 
pable of handling 32- to 60-inch flat- 
panel TVs up to 200 pounds 
($179.99; www.bestbuy.com). • 



watch a TV from such an extreme angle, 
it's nice to know that whoever sits at 
the end of the sofa is going to get a 
great view, too. 

Compared to plasma TVs, LCDs typi- 
cally have slower response times. Re- 
sponse time in LCD TVs is determined 
by the amount of time it takes the 
liquid crystals to block and unblock 
the light of each pixel. Slow response 
times often result in ghosting, or the 
blurring of rapidly moving images. Most 
LCDs currently on the market offer re- 
sponse times of 10ms (milliseconds) or 
better which should eliminate the ap- 
pearance of ghosting. You can also 
splurge on LCD TVs that offer response 
times comparable to those of plasmas. 
If you're viewing an LCD with a re- 
sponse time of over 20ms, you will 
probably notice ghosting. 

Furthermore, LCDs don't display blacks 
as well as plasmas and offer poorer 
image contrast for this reason. This 
specification is typically listed as con- 
trast ratio or the difference in light in- 
tensity between the brightest white and 
the darkest black. A higher ratio is 
better. An LCD TV with a contrast ratio 
of 1,500:1 is superior to an LCD TV with 
an 800:1 contrast ratio. 

Postage Stamp Or 
Billboard? 

LCDs come in a range of sizes, whether 
you're looking for the piece de resis- 
tance of your home entertainment 
center or just interested in adding a slim 
TV to your kitchen or den. 

If you plan to put your LCD into an en- 
tertainment center or between two wall 
hangings, make sure to note the LCD's 
overall dimensions, which account for 
any excess plastic and speakers that may 
be on the bottom or sides of the unit. 

Also, know that to get the best viewing 
experience, you'll need to sit farther 
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away from a larger TV. A good rule to 
follow is this: For every foot of diagonal 
screen, sit 3 feet away from the TV. This 
works out to about 10.5 feet for a 42- 
inch TV and about 8 feet for a 32-inch 
TV. If the room in which you plan to in- 
stall the LCD TV is smaller, you can 
avoid eye strain and save yourself some 
cash by opting for a smaller screen. 

Widescreen Or Fullscreen 

When selecting your ideal LCD TV, con- 
sider the type of content you're plan- 
ning to view. If you think you'll be 
watching mostly analog TV broadcasts, 
then you should shop for an LCD TV 
with a 4:3, or fullscreen, aspect ratio. 
The displays of these TVs are nearly as 
tall as they are wide. 

Alternately, consider a widescreen TV if 
you plan on using your TV to watch 
movies, view HD content, or play games 
using a modern gaming console. As 
more and more TV broadcasts begin to 
go digital, widescreen TVs are also the 



more future-proof option. Widescreen 
TVs have an aspect ratio of 16:9, which 
makes the displays much wider than 
they are tall. 

Both 16:9 and 4:3 TVs can display 
widescreen and fullscreen content, but 
they employ black bars on the top, 
bottom, and sides of the screen to ac- 
commodate content that doesn't fit the 
TV's native aspect ratio. 



Your TV & Then 
Some 

If you're unable to stack 
components next to your 
new LCD, you might want to 
buy a TV that includes more 
than just the basics. For in- 
stance, some LCD TVs have in- 
tegrated DVD players, such as 
Toshiba's 32-inch 32HLV66 
($1,499.99; www.toshiba.com). 
LG's 42-inch 42LB1DR ($2,699; 
www.lge.com), for example, fea- 
tures an integrated DVR. Sony 



took a unique approach with its TAV- 
L1/R ($3,999.99; www.sonystyle.com); 
this 32-inch LCD TV has an integrated 
home theater audio system. Other little 
extras you might find useful include 
built-in compartments or hooks for 
tucking excess cables out of the way, in- 
tegrated media card slots, and detach- 
able speakers. 

Shop Savvy 

When you're in a store, make sure to 
get as much hands-on time as you can. 
With each LCD, try viewing as many 
different types of content as possible; 
the fast-paced football game playing 
on the display models may look great, 
but your favorite drama or sitcom may 
look less appealing. Also consider your 
existing furnishings to make sure the 
unit doesn't become an eyesore in 
your carefully decorated space. 

Armed with the right information, 
you'll be able to confidently purchase 
a svelte LCD that will transform the 
room in which you put it into an en- 
tertainment haven — without domi- 
nating your decor. B3 

By Andrew Leibman 
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Buying A Rear-Projection TV 



Bigger Picture, Smaller Price 




ith widescreen TVs, 
flat panels prob- 
ably elicit the most 
oohs and ahhs by 
virtue of their style, 
but there's usually 
a premium to be paid for plasma and 
LCD sets. If you're looking to move into 
HDTV while staying on budget, an RPTV 
(rear-projection TV) might be the an- 
swer. The technology is less expensive, 
so, compared to flat panels, you can usu- 
ally get a larger set for the same amount 
or even less. 

Anatomy Of An RPTV 

The basic operation of a rear projec- 
tion television is close to self-defining: 



Components in the bottom of the set 
project an image up onto a mirror pre- 
cisely positioned on the back of the 
unit. This reflects the enlarged image 
onto the screen. 

Like flat panel televisions, RPTVs aren't 
subject to the size limitations of tube 
TVs. (With tubes, the bigger the screen 
is, the deeper the tube has to be, so be- 
yond 42 inches, sets would simply be 
too bulky, deep, and heavy to be prac- 
tical.) The projection components are 
relatively small, so set sizes start around 
42 inches and can range up to gargan- 
tuan. Yet the set's profile depth is quite 
shallow — typically from several inches 
on the low end to around 2 feet for very 
large screens. 



There's more than one way to project 
an image, however, and each of the 
technologies has qualities and quirks 
that may influence your purchase. 

CRT. This method uses three small 
cathode-ray tubes to separately project 
the video signal's red, green, and blue 
components, which combine on-screen 
into an integrated image. 

Frankly, though, given the way HDTV 
prices continue to become more afford- 
able across the board, we have a hard 
time recommending this type of RPTV 
unless low price is your single deter- 
mining factor. CRTs are bulkier and 
heavier than other RPTVs, and the tubes 
can require periodic realignment to 
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Three Noteworthy RPTVs 



Looking for a place to begin your 
search? These sets made our eyes 
light up. 

JVC 56-inch HD-56G787 HD- 
ILA ($3,599.95; www.jvc.com). D- 
ILA stands for Digital Direct Drive 
Image Light Amplifier, which is 
JVC's version of LCoS technology. 
We're really impressed by the picture 
it delivers, too: bright, crisp, clean, 
and free of the screen-door effect. 

Samsung 61 -inch HL-S6187W 
DLP ($3,399.99; www.samsungusa 
.com). So big, bright, and beautiful it 
looked like a portal to another 
world — that was our first impression 
of this model's picture. Pluses include 



the ability to operate at l,080p (the 
highest-resolution HD format in exis- 
tence), an ultra-high contrast ratio of 
10,000:1, and the fact that you can 
adjust colors individually. 

Sony 46-inch Grand WEGA 
KDF-46E2000 3LCD ($1,799.99; 
www.sonystyle.com). This replaces 
last year's venerable KDF-E42A10 
and assumes its position as a hard- 
to-resist bargain based on price and 
performance. The built-in tuner 
works very well at pulling in on-air 
HD signals, and you can count on it 
to deliver zippy performance with 
video games. • 



Accessorize Your RPTV 



So the old tube TV is history and 
you've widened your view. Good 
for you. But from where we sit, that's 
merely a good start. 

TV stand. With a profile some- 
where between flat panels and CRTs, 
RPTVs (rear-projection TVs) need a 
sturdy foundation. Several manufac- 
turers offer or recommend stands that 
will match their sets, but there are 
plenty of third-party options too, in- 
cluding Sanus Systems (www.sanus 
.com). Its PFPLb ($279.99) will hold 



sets up to 56 inches across, with lots 
of shelf space underneath. 

Cable. If your TV and components 
have HDMI connections, don't settle 
for using anything less. It's worth a 
little extra to squeeze as much out of a 
signal as you can. Monster's 
HDMI400 Super-High Performance 
Audio/Video Cable ($99.95 for a 
one-meter length; www.monster 
cable.com) will deliver the quality 
you've already paid for. • 




keep the picture from turning fuzzy. 
Also, if one tube goes out, you'd need to 
replace all three; otherwise, the single 
replacement might be brighter than the 
other two and throw off the tint. 

LCD. These RPTVs also separately pro- 
cess red, green, and blue signals, but 
using three small LCD panels. A prism 
combines the three images, and the uni- 
fied image is magnified and reflected 
onto the screen. 

Like their flat panel siblings, LCD RPTVs 
are very bright, with superb color fi- 
delity. Their projector components re- 
quire no adjustment, so they have a 
sharper picture than CRT projection 
TVs. (The same is true for the next two 
RPTV types, as well.) 

Possible drawbacks include a shallower 
black level compared to other projec- 
tion technologies; deep blacks may look 
more like dark grays. They can also 
sometimes have a narrower viewing 
angle; when you move off to one side, 
the picture may noticeably degrade. 

DLP (Digital Light Processing). In DLPs, 
the projector component is known as a 
light engine. It uses a digital chip in 
which each screen pixel corresponds to 
a microscopically small mirror — more 
than a million of them. These reflect 
color-filtered light, which is projected 
onto the mirror and reflected on-screen. 

DLPs have a bright, high-contrast pic- 
ture with black levels and shadow detail 
that approach those of tube TVs, which 
are unsurpassed for their handling of 
deep black tones. Light engines benefit 
from very fast processing, with crisp 
image quality and movement, so they're 
great for sports fans and home theater 
use. They also have a wider viewing 
angle than most LCD RPTVs. 

However, a small minority of viewers re- 
port what's known as the rainbow 
effect — flashes or streaks of color that 
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Samsung HL-S6187W DLP 
$3,999.99 • www.samsungusa.com 



Sony Grand WEGA KDF- 

46E2000 3LCD 

§1,799.99 • www.sonystyle.com 



are especially noticeable when tracking 
one's eyes across the screen. Some users 
also notice video noise (flashing pixels 
that resemble a gnat swarm) in the dark 
areas of an image. 

LCoS (Liquid Crystal on Silicon). This is a 
kind of melding of elements of both 
LCD and DLP technologies. It yields very 
high picture resolutions, with superb 
contrast and black levels. As well, sets 
are frequently the thinnest and lightest 
in their size classes. 

However, LCoS isn't yet in as wide- 
spread use as other types of RPTVs. It's 
had a long history as a technology 
that's a bit tricky to implement and 
produce, but many experts agree that 
it's the future of projection TV. It's def- 
initely worth checking out sets from 
those who have managed to make 
LCoS viable, most notably JVC (which 



calls its version of it D-ILA) and, to a 
lesser extent, Sony (whose implemen- 
tation of it is called SXRD). 

Decisions, Decisions 

Because of the different RPTV 
technologies, the best 
shopping strategy for 
most people is to decide 
upon a screen size (within 
a few inches), settle on a 
budget, and hoof it to the 
stores to see what's available 
in those ranges. 

Getting plenty of eyes-on ex- 
perience is especially important 
with RPTVs. They're more prone 
to quirky performance artifacts, 
which some people notice and 
some people don't, than flat 
panel sets. 



We've already mentioned the rainbow 
effect on DLPs. Another potential 
problem is the screen-door effect, a grid 
pattern around the pixels that becomes 
more noticeable the closer you get to 
the screen. This affects LCD projection 
sets and, to a lesser extent, DLPs. 

Yet another quirk a small percentage of 
viewers notice is the silk-screen effect, 
a shimmering, gauzy appearance to 
whites and other bright imagery. It isn't 
a defect of any particular projection 
technology, so it can occur with any of 
them; rather, what you're seeing (as- 
suming you notice it at all) is the mate- 
rial of the TV screen interacting with the 
light from the projection lamp. 

Because of the unpredictability of each 
person's eyes and perceptions, these 
may or may not be an issue. Give your- 
self time to notice them or rule them 
out. And make sure that you buy from a 
vendor that will let you return the set if 
you notice these artifacts at home, even 
though they may not have been ap- 
parent on the showroom demo model. 

The right television for you is out there; 
it just may take a little extra diligence to 
find it. E3 

by Brian Hodge 
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Consider Your House 

Can It Handle That New Widescreen TV? 




Ithough your new LCD 
or plasma HDTV isn't 
nearly as deep as the 
aging, blocky CRT you 
just sent to a recycling 
center, it may not fit in 
your old entertainment center. As con- 
sumers move to widescreen HDTVs, 
many are finding that their old home 
theater setups need some fine tuning. 
You might need to move your furniture, 
adjust the room's lighting, or adjust the 
TV's height. 

In fact, you may even find yourself re- 
turning your dream TV because it's not 
the right size for the room. If you can't 
sit far enough from the screen to view it 
comfortably or close enough to immerse 



yourself in a movie, it won't matter 
whether your television supports high 
definition or not. To avoid such a heart- 
break, consider the impact your TV will 
have on your home before you head to 
the store. 

Prepare Your Viewing 
Area 

How far from your TV should you place 
your chairs and couches? We recom- 
mend that people who own standard 
televisions multiply the TV's diagonal 
length (in inches) by three and divide by 
12 to find the minimum distance. You 
can multiply the length by five and di- 
vide by 12 to find the maximum dis- 
tance. If you have a 36-inch TV, for 



example, you would multiply 36 by 
three and then divide the answer (108) 
by 12 to determine the distance in feet 
(9). The result is the minimum distance 
you'll want to sit from the TV. 

However, widescreen HDTVs require a 
different rule of thumb. Thanks to their 
higher resolutions, you can sit much 
closer to HDTVs without noticing re- 
duced image quality. Aaron Miller, di- 
rector of custom installation services for 
Magnolia (www.magnoliaav.com), rec- 
ommends that, when you shop for an 
HDTV, you multiply the TV's diagonal 
length (in inches) by 1.5 and then divide 
this number by 12 to determine the 
minimum distance, in feet, you'll want 
to sit from your new HDTV. Miller 
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Viewing Distances 



Your cozy home theater room may not be able to handle a 50-inch HDTV, so 
consider your room's maximum (and minimum) viewing distances before 
you shop for a new TV. This chart includes some common HDTV sizes and 
their corresponding minimum and maximum distances. Use the chart (based on 
Aaron Miller of Magnolia Home Theater's rule of thumb) as a guide; you may 
find that your preferences don't completely coincide with these estimates. 

Minimum Viewing Maximum Viewing 



HDTV Screen Size 


Distance 


Distance 


60-inch 


7.5 feet 


15 feet 


50-inch 


6.25 feet 


12.5 feet 


42-inch 


5.25 feet 


10.5 feet 


37-inch 


4.62 feet 


9.25 feet 


32-inch 


4 feet 


8 feet 







Calibration 

The first thing you'll notice when 
you first power on your new TV is 
that it doesn't look as good as the 
store model. That's not because your 
TV has different settings — in fact, 
your TV's image quality is suffering 
right now because it has the exact 
same settings as the store model. Joel 
Silver, president of ISF (Imaging 
Science Foundation) points out that 
manufacturers have to tune TVs to 
offer quality images in store lighting. 

The blue tint and ultra-bright 
lighting that make TVs look great in 
store conditions don't work as well in 
your home. That's not to say that 
your TV won't ever look good in your 
living room; but it means you'll need 
to tune your TV. The good news is 
that your TV's menu has the settings 
you'll need to improve the image 
quality. Chances are, you can select 
specific modes that will automatically 
adjust your TV's settings (such as 
color, contrast, and tint). 

If you'd like to further fine-tune 
the display settings for your HDTV, 



consider a calibration DVD. Silver 
tells us that ISF's HDTV Calibration 
Wizard ($29.95; www.imagingscience 
.com) helps even novice users adjust 
contrast and brightness settings, 
among other controls. "There are a 
number of discs on the market that 
are calibration discs," Silver tells us. 
"Ours is not the most comprehensive, 
but it is the easiest to use." 

Of course, calibration DVDs can't 
replace trained technicians who have 
calibration equipment. If you've put 
several thousand dollars into your 
new HDTV, have an ISF-certified 
electronics equipment dealer calibrate 
your investment. These custom cali- 
brations aren't cheap (you can expect 
to pay between $300 and $500), but 
they wring every last drop of perfor- 
mance out of your TV. ISF's Web site 
includes an ISF-Trained Dealer 
Search (click the Dealer/Tech Locator 
Services For Consumers link) that 
helps you locate certified dealers in 
your area. • 



points out that this distance lets you 
immerse yourself in the movie. You can 
find Magnolia Home Theater stores in- 
side many Best Buys. 

We recommend finding the maximum 
distance to place your furniture from 
the HDTV by multiplying the TV's diag- 
onal screen length (in inches) by three. 
Divide that number by 12 to convert 
the measurement to feet (just as you 
would for a standard TV's minimum 
viewing distance). 

Place Your TV 

If your entertainment center had just 
enough room for your square CRT TV, 
it won't be able to handle your new 
ultra-wide television. The good news is 
that you won't have much trouble 
finding a replacement: Entertainment 
center manufacturers have been quick 
to create furniture that accommodates 
widescreen TVs. Many new entertain- 
ment centers are much shallower than 
centers that accommodate CRT TVs, 
which puts a few more inches between 
you and your new HDTV (that's a plus 
in cramped rooms). 

If you're shopping for a particularly large 
widescreen TV, consider a TV stand. 
Stands generally have shelves and cabi- 
nets for your home theater equipment 
and won't lock you into any one TV size. 
A wide TV that extends a little beyond 
the stand on either side won't look out 
of place. Measure your wall space, 
taking into account windows and hard- 
to-move furniture, before you head to 
the store. Otherwise, you may bring 
home a TV that blocks a window or 
forces you to make major changes to 
your home theater layout. 

You'll also want to think carefully about 
the new HDTV's height from the 
ground, especially if you plan to mount 
it on your wall. The TV may look great 
above your fireplace, but if your friends 
have to lean backward to see the screen, 
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you may have fewer guests on movie 
night. Miller says, "We install TVs over 
fireplaces often. Heat could potentially 
be an issue, which is why you need to 
make sure you have a deep mantle be- 
tween the fireplace and the TV to de- 
flect the heat." He continues, "You 
generally want the bottom of your dis- 
play to be at about 3 to 3-1/2 feet off 
the ground, too." 

Choosing A Mount 

LCD and plasma HDTVs look great any- 
where, but they really stand out when 
mounted on walls. You can find wall 
mounts via online retailers, such as Best 
Buy, and manufacturer Web sites, but if 
you're not comfortable choosing your 



own mount, ask your HDTV dealer to 
match a mount with your new TV. Your 
dealer will have mounts that hold 
the TV flat against the 
wall, tilt it forward, or 
even swing out (so you can 
see the screen from various 
viewing areas). 



Unless you're particularly 
handy, you're probably better 
off having your dealer in- 
stall your HDTV on your wall. 
Wide-screen TVs aren't light 
(that new 50-inch plasma may 
weigh anywhere from 95 to 135 
pounds) and can rip out of your 
wall if not installed correctly. Your 
dealer can find the studs in your 



wall and secure the TV so that it won't 
fall to the floor. 

The dealer can also hide most of your 
TV's cables inside your wall. An installer 
cuts a hole in the wall behind your TV, 
cuts another hole in the wall behind the 
furniture that holds your DVD player 
and other electronics, and then pulls the 
cables through. Some dealers may only 
drop your cables to a hole below the 
TV, which means you'd need to put 
your DVD player directly below the 
screen, but skilled installers can route 
the cables to other locations. "We 
mount plasmas above fireplaces, and it's 
very difficult to get your electronics 
right below the plasma in that case," 
says Miller. "It would not be uncommon 
for us to mount a plasma on the wall 
and fish the wires through the wall to a 
location that is somewhere other than 
directly below the plasma." 

Whether you hire an installer or mount 
the TV yourself, you'll probably want to 
hire an electrician to put a power outlet 
in the wall behind your TV to hide the 
TV's power cords. Although you can 
route other cables through your wall, 
you can't route the power cable — you'll 
need to plug it into an outlet. B3 

by Joshua Gulick 
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HDTV Glossary 

So you want a new HDTV but making sense of the acronyms, protocols, standards, 
and other industry-related lingo has you feeling intimidated, exasperated, and de- 
feated. Take solace. Rip out the following glossary of HDTV-related terms and use it 
as you shop to decode what might otherwise leave you blurry-eyed. 



by Blaine A. Flamig 



aspect ratio— Describes a TV screen's 
width-to-height measurements. Stan- 
dard TVs have a 4:3 aspect ratio, or 4 
inches of width for every 3 inches of 
height. HDTV sets have a widescreen, or 
16:9, aspect ratio, meaning 16 inches 
of width for every 9 inches of height. 
Most HDTV programs are produced 
for widescreen. 

DLP (digital light processing)— An 

image-projection technology based 
on Texas Instruments' DMD (Digital 
Micromirror Device) chip, which in- 
cludes millions of integrated tiny mir- 
rors — each representing an individual 
pixel — that reflect filtered light through 
a lens system onto a larger screen. DLPs 
provide good wide-angle viewing and 
perform well in dark settings due to 
their superior handling of black levels. 

flat-panel TV— A thin, lightweight TV 
especially suitable for wall mounting. 
Flat-panel HDTVs are typically based on 
plasma or LCD technologies. 

HDTV (high-definition TV)— A nearly 
10-year-old TV broadcasting format 
that transmits multichannel audio and 
digital TV signals (usually in the MPEG- 
2 file format) vs. the analog signals that 
conventional TVs use. HDTV can also 
refer to a TV that receives high-defini- 
tion signals. Compared to a standard 
TV, an HDTV can display about 10 
times as many pixels for a much better 
overall resolution and detail. Current 
HDTV broadcast formats are 720p and 



1080i, meaning HDTV transmissions at 
a minimum 1,280- x 720-pixel resolu- 
tion or maximum 1,920 x 1,080 resolu- 
tion. For the latter this means a display 
of 1,920 columns of pixels wide by 1,080 
horizontal lines of pixels. HDTVs that 
can handle a 1080p resolution are 
now appearing (although broadcasts 
aren't currently available at that reso- 
lution), as well as Blu-ray and HD DVD 
players and discs. Additionally, Sony's 
upcoming Playstation 3 will support 
1,080p output. 

HDTV-ready— A TV that can display an 
HD image but needs a separate set-top 
box (or tuner) to receive and process 
HDTV signals to display them. 

interlaced vs. progressive scan— Refers 
to how an image is drawn. Typically, in- 
terlaced is less desirable, as every other 
line of an image is drawn every 1/60 of a 
second, producing less overall detail and 
more flicker. A progressive scan redraws 
every line of a picture every 1/60 of a 
second for more detail and less flicker. 

HDMI (High-Definition Multimedia 
Interface) — A high-quality, expensive in- 
terface that transfers uncompressed, all- 
digital video and multichannel audio in 
one cable. One HDMI cable can connect 
an HDTV-ready set to a set-top box. 
HDMI cables also connect HDTVs to 
DVD players and other digital sources. 

LCD (liquid-crystal display)— Along 
with plasma screens, one of the two 




V 



/ 



most common HDTV screen types. 
LCDs use liquid crystals, electricity, and 
backlighting to form images. Flat-panel 
LCDs typically use less power, are lighter 
and thinner, are available in more screen 
sizes, and have higher resolutions than 
comparably sized flat-panel plasmas. 

microdisplay— A subcategory of RPTV 
(rear-projection TV) technology that in- 
cludes LCD and DLP variants. 

plasma— Plasma HDTVs use fluorescent 
light technology and plasma gas to 
form images. Plasmas are less expen- 
sive, often have wider viewing angles, 
and offer better contrast than similarly 
sized LCDs but are geared toward large- 
screen viewing. 
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Editor's Top 5 



Favorite HDTVs 



A 



sleek new HDTV is an excellent investment, something your whole family can use and enjoy together. And with prices lower 
than ever before, now is a great time to buy one. Here are my five favorites. by Katie Sommer 



1JVC HD-56G787 RPTV 
($3,599.99; www.jvc.com). 
This 720p RPTV uses JVC's 
commendable D-ILA tech- 
nology for an exceptional 
picture at this price point. I also like the 
integrated HDTV tuner, so you don't 
need to add yet another component to 
your home-theater system. You might 
be surprised that this TV is only a little 
over 17 inches deep, considering the 
screen size (56 inches!) and the fact that 
it's an RPTV; as long as your couch is at 
the proper distance, the HD-56G787 
won't overwhelm your living room. Buy 
it from Best Buy for $1,600 less (at press 
time, it was available for $1,999.99) and 
get a TV stand free. 

OHP SLC3760N MediaSmart 
LCD TV ($2,699.99; www 
.hp.com). HP manufac- 
turers some gorgeous TVs, 
but this one is exceptional 
in its features. The "MediaSmart" 
means the TV fits right into your home 
network: You can easily stream your 
photos, videos, or music, wired or 
wirelessly, from your PC to the TV, 
making this TV a smart investment for 
anyone looking for sleek and simple 
digital entertainment. 

3 Philips 42PF9631D Plasma 
TV ($1,999.99; www.philips 
.com). I'm a sucker for 
wall-mounted TVs, and 
this one is even more eye- 
catching because it features Philips' 



patented Ambient Light technology, 
which projects light onto the wall for a 
cool, theater-like effect. It also has a 
USB connector and can play the MP3 
files from your iPod or other digital 
audio player. 

4 Pioneer PDP-5070HD Plas- 
ma TV ($4,499; www.pio 
neerelectronics.com). If 
there were a Miss HDTV 
pageant, this one would 
be wearing the tiara and carrying a 
bouquet of roses. It's one of the best- 
looking plasmas I've ever seen, and be- 
hind all that beauty is an impressive 
brain, too. Pioneer's Crystal Emissive 
Layer makes the PDP-5070HD's black 
levels some of the best in the industry, 
and the split-screen picture-in-picture 
feature will be a hit at this weekend's 
football party. 

5 Sharp AQUOS LC-32D40U 
LCD TV ($1,399.99; www 
.sharpusa.com). Don't let 
this TV's price tag fool 
you — it's a favorite here in 
our office. This AQUOS is the smallest in 
my roundup, but it would be perfect for 
just about any bedroom or den. If you 
decide to use it in your living room, 
though, everyone will get a good seat 
because of its 176-degree angle of vision. 
It's nice to have a TV at this price point 
that has an integrated HD tuner, and I 
also like all the ports on the back, espe- 
cially the two HDMI inputs. S3 
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Lifestyle 
Close-Up Tips 

Determine (& Stick To) A Budget 



Do Your Homework 

As with any fairly hefty purchase, do 
some legwork and figure out exactly 
what kind of HDTV you'd like to pur- 
chase. Consider various features, size, 
and design— you'll certainly blow your 
budget if you get your new TV home 
and discover that you need to com- 
pletely redecorate the family room to 
match it. Read up on various models 
and visit manufacturers' Web sites to 
compare specs and features. Make trips 
to electronics stores to inspect sundry 
models in person— perhaps the model 
that had been the front runner during 
your initial search has some sort of quirk 
you couldn't live with. Also, don't over- 
look last year's models: You may find all 
of the features you want without as 
much sticker shock. 

Crunch The Numbers 

One really unfortunate part of being a 
responsible adult is spending within 
your means. Track your expenses for a 
month or so to get an idea of where 
your money ends up. Intuit Quicken 
2007 Home & Business ($79.99; www 
.quicken.intuit.com) and Microsoft 
Money 2007 Home & Business ($59.99; 
www.microsoft.com/money) both con- 
tain budgeting tools, or you can simply 
use a notebook and a pencil. A daily trip 
to Starbucks is an easy (and tasty) habit 
to fall into, but $4 or $5 every day adds 
up quickly. With the facts on paper (or 
on-screen), determine what you can re- 
alistically afford. Compare that figure 



with the models on your short list of 
HDTVs and see how the cards lie. 

Remember To Accessorize 

Include room in your budget for all the 
extras your new HDTV may require. 
Items such as universal remotes, calibra- 
tion, and wall mounts add up quickly. 
Keep the 50/50 rule in mind: Put half 
your budget toward accessories and the 
other half on the television itself. Also, 
remember to research upgrading your 
signal to a high-def one — providers do 
tend to run specials on service and any 
equipment upgrades your setup might 
necessitate. By devoting a chuck of your 
budget to these items, you'll be sure to 
get the most out of your new purchase. 

Cash Or Charge? 

It's no secret that many Americans carry 
quite a bit of credit card debt these 
days. Before you head to the store, de- 
cide whether you're going to pay up 
front for your purchase or use credit. If 
you pay for your HDTV up front, you'll 
save a sizeable sum in interest over the 
long run. Another option is to use some 
sort of rewards card (whether it be air- 
line miles or some sort of cash-back 
bonus) and immediately pay off the 
HDTV purchase. Big-ticket items are all 
the nicer when they cover that airline 
ticket to Australia or a weekend at a bed 
and breakfast. Many stores offer same- 
as-cash deals. In particular, Best Buy fre- 
quently has six months same-as-cash 
offers on purchases that exceed $299. 




Spend Wisely 

When taking advantage of same-as-cash 
offers, be certain to pay off the balance 
before the interest kicks in. By doing so, 
you'll avoid paying the accrued interest. 
Rent-to-own situations are also a quick 
way to blow a budget. The payments 
are low, but there are sometimes strict 
penalties for missing payments. And 
don't forget that you'll often end up 
paying far more than you would have 
had you bought the item in the first 
place. Finally, don't purchase until 
you're ready. If you buy on impulse, you 
may find that you've spent more than 
you wanted to and didn't end up with 
exactly the model to suit your needs. B3 

by Sally Marek Curran 
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Digital Studio 

Shopping Tips 

The Perfect Camera Purchase 



by Jennie Schlueter 
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ost people place a lot of importance on pictures. They capture 
the events in our lives and provide good memories for years to 
come. Kind of a lot of pressure to put on a camera, isn't it? 
Maybe that's why buying a digital camera can be so intimi- 
dating — there are so many choices, and you want to get it right. 
Whether you're looking for a basic camera that's simple to use or a model that's 
a bit more advanced, the following tips will help you make a smart buy. 



Consider how you will use the digital 
camera. Are you a casual user who 
wants to capture vacation photos, or 
are you more professionally inclined? 
Compact cameras are the most 
portable and are perfect for snapshots. 
Bulkier digital SLRs offer a bundle of 
controls, plus interchangeable lenses 
and other professional features, so 
you'll want to know a little bit about 
what you're doing if you buy one of 
these. In the middle somewhere are 
the cameras that give you some con- 
trol over features and offer powerful 
zoom lenses but aren't small enough 
to pocket. 

A little know-how will be necessary if 
you want to buy a D-SLR camera 
loaded with manual controls and dif- 
ferent lenses. If you feel uncomfort- 
able with your knowledge level in this 
area, save yourself some money and 
frustration and go with a non-D-SLR 
model that you can more or less 
point and shoot. 



Think about how you will access 
and store your pictures once you 
have taken them. Remember that 
lots of megapixels equals large pic- 
tures. Will you print your images at 
home or have them printed and 
sent to you by an online service 
such as Shutterfly (www.sh utter 
fly.com)? Some cameras come with 
printer docks that let you print im- 
ages straight from your camera, 
but this option means you'll have 
the added expense of photo paper 
and ink cartridges. 

Even if you plan to buy the camera 
online, it's a good idea to visit your 
local electronics store so you can 
handle the camera before you buy 
it. You'll want to make sure the 
camera's size and weight feel right 
to you, for example. A camera with 
an awkwardly placed button or 
control can be a deal breaker you 
wouldn't know about unless you 
sampled the merchandise first. 



Deciding on a firm and realistic price range will make digital camera shopping 
easier by narrowing the huge field. If you know you can't afford anything over 
$300, don't even bother considering those cameras. A smaller, practical range 
will help make your choice easier and also save you from buyer's remorse later. 
As you figure your budget, remember that the camera itself is probably not all 
you'll need to buy. You will want to make sure you have some money left to 
purchase such things as a camera case and memory card. 



-Q How many megapixels 
does the camera have? 

□ 3 to 4 is ideal for Web images, 
snapshots, and 5x7 prints 

□ 5 to 8 lets you crop images 
and 8x10 prints 

□ 6 to13 lets you crop images 
and 11x17 prints 

D How long does the 
battery last? 

Rechargeable is better for frequent users. 

□ AA □ AAA □ Rechargeable 



D What software does 
the camera include? 

□ Photo editor 

n Photo browser for downloading 

and viewing images 
D Other: 



D Do you have a memory 
card preference? 

□ Compact Flash 

□ xD Picture Card 

□ SmartMedia 

□ MicroDrive 

□ MultiMedia Card 

□ SD (Secure Digital) 

□ Other: 



□ Notes 
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You Oughtta 
Be In Pictures 

The Year's Best Digicoms 
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t's been an especially good 
year for the digital-imaging 
crowd. Whether you are a 
casual shooter who trots out 
her camera only for birth- 
days and weddings, a bold 
adventurer who dreams of 
capturing big moments from 
atop mountains and be- 
neath waves, or a serious 
amateur photographer who 
shoots everything from por- 
traits to sporting events, 
we're willing to bet your world got a 
little brighter (not to mention a whole 
lot more fun) if you bought one of this 
year's new digicams. 

Camera resolutions are increasing — 
among our favorites this year were a 
point-and-shoot camera for under 
$400 with 10.1MP and a new D-SLR 
with 10.2MP for under $1,000. Because 
resolution is a lot but not everything, 
we've also been pleased to see ease of 
use become a high priority in every 
price range without sacrificing features 
or design. 



The class of 2006 got smaller and even 
a bit more portable. Kodak is boasting 
"the world's smallest 10X optical 
zoom" digital camera, for instance, and 
most other major vendors, including 
Casio and Sony, released ultra-com- 
pacts that are edging closer to true 
credit card-size, while still providing 
respectably sized LCDs and a whole 
boatload of features. 

To help speed up sharing your pictures 
and help cut down on reliance on the 
middle man, Wi-Fi and Bluetooth are 
making their way into our digital cameras. 
This year we also saw relatively high- 
quality video recording become standard 
issue on point-and-shoot cameras. 

Aspects of a digicam that are easily 
overlooked — such as battery life — are 
also improving, which gives us more 
freedom to tote our tiny cameras out 
and about and capture more memories 
between recharges. But our favorite 
trend in the world of digital cameras 
this year can be summed up in one 
word: features. 



This year's crop of digicams includes 
cameras that can do things as futur- 
istic as sensing that your face is near 
the viewfinder so it can get a jumpstart 
on focusing, to things as basic and es- 
sential as practically eliminating the 
blur you always seem to get from 
shaky hands or moving objects. They 
include settings that make even the 
least skilled among us capable of cre- 
ating gorgeous photos in glaring sun- 
light on the ski slopes or by gentle 
candlelight in a cozy restaurant. With 
on-screen photo-editing capabilities, 
some of this year's best cameras make 
it possible to correct flaws or stitch to- 
gether sweeping panoramas right in 
the palm of your hand. 

With such a strong field, it was hard to 
narrow down the candidates to just 
four winners, but our selections this 
year represent the best of the best. 
They stand out for their designs, ease of 
use, price points, and — you guessed 
it — their features. 03 

by Naomi Graychase 
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Olympus Stylus 720 SW 

$399.99 • www.olympusamerica.com 



Casio Exilim Zoom EX-Z1000 

$399.99 • www.casiousa.com 



We love it because: This durable, portable, lightweight (5.3 
ounces) 7.1 MP digicam is only .8 of an inch thick, sports a 2.5- 
inch LCD, and can tolerate almost anything you throw at it — 
or throw it at. You can drop it from heights of up to 5 feet or 
splash down with it (and take quality photos) in as much as 10 
feet of either salt or chlorinated water. Because of the impact- 
resistant construction and special sealant technology, forces 
such as rain, humidity, sand, and snow (usually a digicam's 
nemeses) pose little threat. The Stylus 720 SW includes 28 spe- 
cial shooting modes including Underwater, Candlelight, 
Sunset, and Beach & Snow. Its Digital Image Stabilization tech- 
nology helps prevent blurry pho- 
tos. The Bright Capture Techno- 
logy reduces the need to use the 
flash and also makes it easier to 
see your potential subjects on the 
screen in low-light conditions. If 
you want a point-and-shoot 
camera that takes great photos, is 
easy to use, and doesn't require 
you to treat it with kid gloves, 
the Olympus Stylus 720 SW is a 
sure winner. 



Standout feature 

Shockproof 
and waterproof 

Bottom line 

Perfect for athletes, 
adventurers, 

parents, travelers . . . 
and klutzes 



We love it because: With its 2.8-inch LCD and diminutive di- 
mensions, this compact 10.1 MP beauty lets you capture high- 
resolution images without sacrificing style, comfort, or ease of 
use. If you plan to print your photos as 8x1 Os or larger, or if you 
want high-res images to post online, this stylish digicam is a 
great choice. New features in the Exilim Zoom line were rolled 
out with this model (released in late April), including simulta- 
neous on-screen viewing of wide and telephoto shots. The dis- 
play is especially bright, making outdoor shots easier to see. 
Other features are antishake technology, long battery life, and 
Rapid Flash (so you can take three flash-photography shots 
per second). This camera makes our list of favorites in part for 
its exceptional resolution and performance, but also for its 
look and feel. The controls are in- 
tuitive, the camera is comfortable 
to hold and operate, and it has a 
clean, simple design. Its one short- 
coming is that it doesn't capture 
video. If you're looking for more 
than still photography, the ultra- 
compact 6MP Casio Exilim Zoom 
EX-S600 ($399.99) is another excel- 
lent alternative. 



Standout feature 

10.1 MP resolution 

Bottom line 

A compact and high- 
powered point-and- 
shoot camera 
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Kodak EasyShare V6 10 

$449.95 • www.kodak.com 

We love it because: This little camera takes big photos. We 
love its simple look and feel, and we were very impressed by 
how clear and vibrant even our action photos and hold-out- 
your-arm self-portraits were. With 10X optical zoom in a fairly 
compact and lightweight case (2.2 x 4.4 x 0.9 inches [HxWxD]; 
5.6oz), this dual-lens 6.1 MP camera offers the ability to take 
everything from crisp close-ups to stunning panoramas, 
which are stitched together on-screen (very cool). Although 
not unique to the V610, it makes deleting your cast-offs fun 
by pixelating them and then making them appear to melt 
away when you click the Delete button. The V610 has built-in 
Bluetooth to enable sharing with other Bluetooth-enabled 
devices, such as mobile phones or PDAs. Its 2.8-inch display 
impressed us with its clarity, even in bright light and outdoor 
conditions. All of the most fre- 
quently used features, delete, 
share, review, and scene selec- 
tion (to customize your shot to 
various conditions including 
Close Up, Night, Portrait, and 
Snow), are easily accessible via 
buttons so you don't have to dig 
through menus. It also shoots 
MPEG-4 video with sound and 
allows you to print several 
frames on a 4x6 print. 



Standout feature 

Dual lens with 10X 
optical zoom 

Bottom line 

Professional-quality 

photos from a camera 

even a first-time 

shooter can master 



Sony alpha DSLR-A100K 
with 18-70mm Lens 

$999.95 • www.sonystyle.com 

We love it because: The Sony alpha is our pick for best D-SLR 
(under $1,000) of the year for its features, performance, form, 
and flexibility. This 10.2AAP digicam represents Sony's first stab 
at higher-end still imaging and is a successful marriage of Sony's 
design skills and prowess in the realm of digital technology, with 
Konica Minolta's highly respected SLR technology (which Sony 
bought). If you have a collection of Minolta Maxxum AF lenses, 
this camera makes the perfect upgrade because your lenses will 
be compatible with the alpha's body. Sony's design team paid 
special attention to usability with this model, placing oft-used 
command buttons in accessible locations to speed up access to 
functions including metering mode, ISO, and white balance. 
What impressed us most was the host of fabulous features 
packed into the alpha. Among the 
coolest is the eye-start autofocus; 
when it's engaged, if you look 
through the viewfinder, your face 
triggers a sensor and the camera 
begins to lock the focus immedi- 
ately — very handy for shooting ac- 
tion shots or activities, such as 
birdwatching, where quick reflexes 
can mean the difference between 
an amazing shot or no shot at all. 



Standout feature 

10.2MPandabevyof 
valuable features 

Bottom line 

An impressive, user- 
friendly, smartly de- 
signed digital SLR 




Photography 
Technique Tip 



ISO Controls 




\ \ 







n order to capture a picture, 
a camera needs light. Un- 
fortunately, we can't always 
control the amount of light 
available, especially when 
taking pictures outdoors or 
in situations where using 
a flash is prohibited (like at 
a concert). In these situa- 
tions, use your camera's 
manual settings to determine 
the amount of light your 
camera senses. 

Your camera's ISO setting controls the 
degree of sensitivity the camera's image 
sensor has to light. ISO settings often 



range from 100 to 1600 or even 3200. 
The sensitivity of the image sensor to 
light increases as the ISO increases. As a 
result, higher ISO settings require less 
outside light to take a picture and are 
better for dim conditions such as a 
cloudy day or indoors. Conversely, low 
ISO settings work well for capturing im- 
ages in bright situations. 

One downfall to high ISO settings is that 
they can result in increased digital noise. 
Digital noise appears as flecks of un- 
wanted color scattered throughout an 
image, particularly in shadow and mid- 
tone areas of a photo. If you're famil- 
iar with film photography, you may 



recognize digital noise as film grain. One 
benefit to D-SLR cameras is that they 
have larger image sensors than most 
consumer-grade cameras. Because the 
size of an image sensor influences the 
likelihood of noise, D-SLR cameras 
tend to experience less noise when 
using higher ISO settings than their 
counterparts do. 

In addition to the potential to cause 
digital noise, high ISO settings can also 
reduce the sharpness of your picture, 
lessen the detail, skew the color satura- 
tion, and increase the overall file size of 
your photo. 

To change the ISO setting on your 
camera, refer to your owner's manual. 
With some digital cameras, you may 
need to switch to one of the camera's 
manual modes in order to control ISO. 
Some cameras have buttons dedicated 
to changing ISO, and other cameras re- 
quire you to navigate the main menu to 
find ISO controls. 

As a general rule of thumb, ISO 100 is 
ideal for bright, sunny days, whether it be 
at the beach or in the snow. ISO 200 
works well for overcast daylight pictures. 
ISO 400 is better for low-light conditions, 
such as indoor and nighttime photog- 
raphy. ISO settings higher than 400 also 
work well for low-light conditions, espe- 
cially if you have a tripod to help steady 
the camera while shooting. Depending 
on your camera and lighting situations, 
ISO 400 and higher may result in in- 
creased digital noise. 

Although you may experience increased 
digital noise in some low-light situa- 
tions, it's generally better to capture the 
moment (and a little noise) than it is to 
skip the photo entirely. Use a low ISO 
setting when possible, but don't be 
afraid to use the higher ISO settings to 
enhance the amount of light that your 
camera "sees" in darker situations. 03 

by Jennifer Johnson 
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Know How 

One Problem, Three Solutions 



by Brian Hodge 



his month's installment is the flip side of last 

month's, where we looked at one possible 

course of action to take when you realize with 

dismay that you've shot a photo with too little light. 

The opposite can happen, as well: You shoot the 
photo with too much light. This can be especially 
problematic when you have a high-contrast situa- 
tion in which the lighting is too powerful in one re- 
gion of the photo, such as the sky, a reflection off a shiny surface, 
etc. What often results then is called clipping — part of the image 



is brighter than what your camera can deal with. Consequently, 
the highlights are blown out — rendered as pure white. 

Unfortunately, when this occurs, the image detail in the af- 
fected area is lost for good. Unlike last month's problem shot, 
in which the detail was obscured but could still be brought 
out, the detail hasn't been captured in the first place. 

Still, our photo editors can once again help, to an extent, by 
making the blown-out area less obvious. In our sample 
photo, that's the sunlight's reflection on the ocean surface. 



Microsoft Digital Image Pro 1 




Click the Touchup menu and 
select Exposure And Lighting. 



|J Effects Tools 


Help 




Batch Edit in Mini Lab.,. 




Alt+Shift+M | 


Color Auto Fix 
Exposure Auto Fix 
Contrast Auto Fix 
Levels Auto Fix 
Camera Phone Auto Fix 


Color and Satur; . 




Alt+Shift+O 


■NXSEIiMM 


Levels and Curves,., 


H 


Alt+Shift+L 







KJ1 



Drag the Highlights 
slider to the left. This 
darkens the brightest 
pixels in the image. 



If you'd still like the photo to 
be darker, try dragging the 
Midtones slider to the left. 
You'll probably want to use a 
lighter touch here, because the 
Midtones slider affects a 



To try a quick fix, click Exposure Auto Fix or Reduce 

Backlighting in the task pane. If either one helps, great. 

However, we find that they're usually pretty ineffectual. 






Brightness 






Shadows 


-KJi 




Midtones 


-E3 




J 


The sliders provide a lot 


Highlights 
Contrast 


;rE3 


more manual control. 


— 3— 


;IL^I 



broader range of the photo's overall brightness. 



You may need to 
experiment to find 
a happy medium 
of settings. In this 
instance, we find 
that reducing the 
Highlights by half 
and the Midtones 
by roughly a 
fourth makes for a more dramatic photo. 





• 
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Jasc Paint Shop Pro 9 




Adjust Layers Obj dow Help 






j M A U- A. 



..'....:.. 



■ fr Backli 



# 4 Fill Flash.., 



PSP's options are similar to those in DIP. Click 

the Adjust menu, select Photo Fix, and choose 

Backlighting. This opens a small workbox, so 

click the Maximize button for a wider view of 

the Before and After panes. Adjust the view 

percentage and position as needed. 



JSm- 46^ 




Drag the Highlight slider left, into negative values, 
to darken the brightest pixels. 





Adjust the Strength slider until you're 
happy with the effect. 



If you'd still like the photo to be darker, try dragging 
the Midtone slider to the left. It affects a broader 
range of the photo's overall brightness. 




Adiust Layer? Window Help 


m 


p Photo Fix 
Photo Fix ► 


H * U I*! <5elect Script > 


: olor Balance.., 
Color Balance ► 


. - 




Brightness and Contrast ► 


A Brightness/Contrast,.. Shift+B 1 
<^L. Clarify,,, 

ma Correction.., Shift+G 


<^ Automatic Satui ation Enhancement . . 

Hue and Saturation ► 
Add/Remove Noise ► 


J Highlight/Midtone/Shadow... Shift+M 




Blur ► 


S3 Histogram Adjustment.., R Ctrl+Shift+H 




If you'd prefer to wield more precise control, click Cancel. 

Under Adjust, select Brightness And Contrast, then 

Highlight/Midtone/Shadow, and maximize the window. 

Reset the slider values to zero if needed. 



If you're not quite happy with the results with the 
Relative Adjustment default, or just want to 
experiment with a different approach, try switching 
to the Absolute Adjustment instead. 
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Adobe Photoshop Elements 3.0 




* * 



Open your photo in Quick Fix and select one of the 

Before And After views. Unlike the other two editors, 

PSE doesn't have a one-click Backlighting option. It 

does, however, have the same controls for the three 

ranges of pixel brightness. 




In the right-side pane, you'll see a 
palette for Lighting. 



[ Auto 
f Auto 



Darken High Tights 
-fc 

MkJtone Contrast 



Layer Select Filter Viev 



Auto Smart Fix 

; .: ::■■.■ 5 



Shift+Ctrl+L 
Alt+Shift+Ctrl+L 



'.■'■. indc-.-v Help 
eate ^||l Photo Brows 



■ 



Adjust Smart Fix... 



If you'd rather 
work in full-screen 
mode, switch to 
Standard Edit, 
click the Enhance 
menu, and select 

Adjust Lighting, then Shadows/Highlights. You'll be 
accessing the same controls. 



m 




Drag the Darken Highlights slider to the right to target 

the brightest pixels in the image. The effect is quite 

strong in PSE, so it shouldn't take much. 





If you need to tone things down a bit further, try 
dragging the Midtones Contrast slider to the left. 



Open the View menu and 
select After Only to give 
yourself a better look at the 
photo as a whole. 



Before and After (Portrait; 



m 



Before Crik 



| :■;-"; i ? •;■ ~:j .? •:■:■::?.:? 





• 



In this instance, we've ended up with some strange 
artifacts that didn't appear in the other editors ... no 
doubt due to some combination of the photo itself 
and the way PSE performs the lighting adjustments. 
We definitely wouldn't want this to remain in the 
photo, however, so we'd switch to Standard Edit 
view and use the Clone Stamp or the Healing Brush 
to smooth it out. 
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Handle The Sensor 
Sensibly 










Clean Your 
Digital Camera 



D 



s 



Assess The Damage 



As with all things, there are varying degrees of 
dirtiness when it comes to your digital camera. 
Before you pick up any cleaning solution, think 
about what issues need to be addressed. Is the 
outside simply grimy from lots of use? Or does 
the damage involve something more extensive, 
as in sand from your last beach vacation? 
Routine camera cleaning to remove dust and 
grit from the outside of your camera is pretty 
easy to handle yourself. But for those really dirty 
jobs that involve sand or water, you may want 
to call in the pros. Contact your camera's man- 
ufacturer to see what cleaning services and sup- 
plies it recommends. 







Wipe It Clean 



Regularly cleaning the outside of your camera 
will keep it looking nice and working well, and 
the process is fairly simple. All you'll need is a 
soft, dry cloth and clean hands. If you come 
across a particularly tough patch of grime, you 
may have to dampen your cloth with a bit of 
camera cleaning liquid, such as Visible Dust 
Chamber Clean Liquid ($24.95). Avoid rubbing 
your camera's CCD (charge-coupled device) 
with the cloth. Canned air will work well for re- 
moving dust particles from the outer crevices of 
your camera, but should never be used to spray 
any of your camera's interior components. 



Dark spots on your images can be the result of 
dust particles on your digital SLR's sensor. 
Although you'll see info on the safest method for 
cleaning your camera's sensor, you should prob- 
ably avoid it altogether. This is one area of your 
camera best left to the professionals. If you think 
your camera has a dirty sensor that is messing up 
your images, look into having your camera's 
manufacturer or someone who cleans cameras 
professionally take care of it for you. If you must 
clean the sensor yourself, at least make sure 
doing so won't void your warranty. 



The Dark Mark 



Even if you are careful not to touch your cam- 
era's lens, it's a good idea to clean it regularly. A 
dirty camera lens will often betray itself with 
dark marks on your pictures. The camera lens is 
easy to clean with a blower, a microfiber cloth, 
and lens cleaning fluid, which are available from 
most camera stores. Although it's not necessary, 
it might be easiest to use a cleaning kit from 
your camera's manufacturer, such as Nikon 
Complete Lens Cleaner ($11.95; www.nikonusa 
.com). The biggest things to remember are to 
make sure you use a soft cloth that will not 
leave lint or scratches on your lens and to wipe 
the lens in a circular motion, beginning from 
the inside and working your way out. 







Consult The Manual 



There's this great book that comes with most CE 
devices called a users manual. It's full of all kinds 
of useful information pertaining to your product. 
Actually, you'd be surprised at the number of 
people who never open their users manual, 
which is a shame because it can offer helpful tips 
that will ensure your product lasts longer and 
functions well. If there are any specific cleaners or 
products you should or shouldn't use with your 
camera, they will be listed in the care and main- 
tenance section of the manual. 




by Jennie Schlueter 
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Whole-House 

Entertainment 

These NETGEAR Products Can Give You 
A Networked Home 




ome networks used to consist of a couple of connected computers. 

Today, they have evolved into whole-house entertainment. No longer are 
you chained to the computer desk to enjoy Internet content, for instance. 
With the right devices, you can access anything online or on your com- 
puter through your home entertainment system. And you can achieve this 
without spinning an unsightly web of cords all over the house. 

Three products from NETGEAR — a router, powerline adapters, and digital 
entertainer — can give you access to your digital content from any room in 
the house you choose. 




RangeMax NEXT 
Wireless- N Router 

If you've been running a wireless home 
network for a while, then you're no doubt 
aware of some of the limitations of net- 
works based on the older 802.1 1 specifica- 
tions (see the "What Is 802.1 1 n?" sidebar). 

One of those problems is dead spots, 
places in your home where the network 
isn't accessible. Other problems include 
interruption of service, likely caused by 
trying to do too many things at once 
over the network, and slow speeds. 

The RangeMax NEXT Wireless Router, 
model WNR834B ($149; www.netgear 
.com), reduces or eliminates those prob- 
lems. Based on the new 802.1 1n specifica- 
tion, this next-generation router delivers 
content at rates up to 270Mbps, 10 times 
as fast as routers based on older stan- 
dards. With a RangeMax NEXT, you not 
only get whole-house coverage for your 
home network and faster data transfer 
rates, but you're far less likely to experi- 
ence an interruption due to NETGEAR's 
Steady-Stream technology. This means 
you can watch a Web-based video, down- 
load files, make a VoIP phone call, and 
even play games over your home network 
without fear that everything will come to 
a screeching halt. 



What Is 802.1 In? 

802. 1 1 refers to a family of 
specifications for wireless LANs 
(local-area networks) developed by a 
working group of the IEEE (Institute 
of Electrical and Electronics 
Engineers) . Products that are 
labeled "Wi-Fi certified" are based 
on 802.11 standards. 

Each succeeding specification 
tweaked the original 802.11 standard. 
In some cases the new standard 
boosted the data transfer speed. For 
example, 802.11b bumped up 



Equally important as fast, reliable service 
is a home network's level of security. The 
RangeMax NEXT sports a double firewall. 
It uses a NAT (Network Address Trans- 
lation) firewall to keep the contents of 
the computers on your home network 
hidden from prying eyes on the Internet, 
and an SPI (Stateful Packet Inspection) 
firewall denies access to incoming trans- 
missions that aren't in reply to a message 
originating from your home network. 

Don't worry that the RangeMax NEXT 
won't work with older wireless products, 
either. If components of your wireless 
network were made for the 802.1 1b/g 
specifications, this router will still work 
with them. 

Installation of the RangeMax NEXT 
requires use of the included CD. Once 
you go online and launch the instal- 
lation wizard, it will take about 20 
minutes to set up the router, depending 
upon your computer's configuration. 
See the "What You'll Need" sidebar for 
further requirements. 

Powerline HD Ethernet 
Adapter Kit 

What would you like to include in your 
home network? Computers and TVs 
are the obvious choices, but you're not 



transfer rates to 11Mbps, and 
products that followed the 802.1 lg 
specification could move data at 
speeds up to 54Mbps. 

The newest wireless specification, 
802.1 In, is still in the draft stage. It 
allows for data transfer rates of up 
to 350Mbps. This specification also 
incorporates the MIMO (multiple 
input, multiple output) antenna 
technology, which uses multiple 
antennas on both the transmitter 
and receiver. • 



limited to those devices. Other possibili- 
ties include game stations, DVRs, and 
audio equipment. 

With NETGEAR's Powerline HD Ethernet 
Adapter Kit HDXB101 ($199.99), which in- 
cludes two adapters, you can expand your 
home network without having to run ca- 
bles among all its components. Connect 
one adapter via an included Ethernet 
cable to your network's router, then plug 
it into an electrical outlet. (Don't plug 
it into a power strip or surge protector, 
however, because those devices could 
affect the adapter's performance.) Take 
the second adapter and connect it with 
the included cable to a device with an 
Ethernet port. Then plug that adapter 
into a nearby outlet, and you're set. 

Powerline HD adapters can zip data 
around your network at speeds up 
to 200Mbps. With their integrated 
Video Quality of Service technology, 
these adapters can prioritize streaming 
video and audio on the network — 
good news for online gamers and VoIP 
users, especially. 

You can use up to 16 Powerline HD 
adapters on one home network. NET- 
GEAR sells Powerline HD Ethernet 
Adapters individually ($99.99), so it's 
easy to buy exactly the right amount of 
adapters you need. 

Installation of Powerline HD adapters 
can be done in a matter of minutes. The 
only catch is if you are already using 
older NETGEAR powerline adapters, 
such as the XE104. If that's the case, 
you'll need to install and run a configu- 
ration utility on the included CD. 

Digital Entertainer 

As we alluded to before, the ultimate 
home network will let you stream HD 
content from the Internet to a variety of 
devices in your home, without any more 
effort from you than pressing a few but- 
tons on a remote control. 
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What You'll Need 

To use the NETGEAR com- 
ponents mentioned in this 
article, here are the minimum 
requirements: 

RangeMax NEXT 
Wireless-N Router 

• Broadband Internet service 
(DSL or cable) and modem 
with Ethernet connection 

• A 2.4 GHz 802.1 In adapter 
or 802.1 lb/g wireless adapter, 
or an Ethernet adapter and 
cable for each computer on the 
network (depends on your 
computer's configuration) 

• Microsoft Windows 98 or 
higher 

• Internet Explorer 5.0 or 
Netscape 4.7 or higher 

Powerline HD Ethernet 
Adapter Kit 

• Router 

• Microsoft Windows 2000 or 
higher 

• Open Ethernet port on each net- 
worked computer using adapter 

• Open outlets 

Digital Entertainer 

• Wired LAN (10/100 Mbps 
Ethernet) or wireless 802. llg 
network 

• 2.4GHz wireless adapter or 
Ethernet adapter with cable 
for at least one networked 
computer 

• Microsoft Windows XP 

• 20MB free hard drive space, 
128MB memory, and Intel 
Pentium 500MHz processor 
on at least one networked 
computer 



The last piece of the puz- 
zle you'll need to achieve 
this ideal home network is 
NETGEAR'S new EVA700 
Digital Entertainer ($249.99). 
Connect it to your network 
and TV, and it will stream 
digital content from the 
Internet or a computer to 
your television. The Digital 
Entertainer's USB 2.0 port 
means that you can direct- 
ly connect devices such as 
iPods and digital cameras to 
the unit and enjoy their con- 
tent on your stereo system 
or TV, as well. In addition, 
the Digital Entertainer works with 
the NETGEAR Storage Central device 
($99.99), which can hold thousands of 
digital files. 

Just 2 inches thick and 17 inches wide, 
the Digital Entertainer is surprisingly 
small and lightweight. The front panel 
holds the USB port and a headset jack. 
The back panel contains two wireless 
antennas, numerous outputs to connect 
the device to your TV and stereo 
system, plus the power connection and 
reset button. NETGEAR includes cables 
or cords for most, but not all, of these 
connections. If you need to use the 
SPDIF (Sony Philips Digital Interface 
Format) connection to link the Digital 
Entertainer to a digital audio/video 
receiver, for example, you'll need to 
supply your own coaxial RCA cable. 

NETGEAR made the Digital Entertainer 
to support Intel Viiv technology. PCs 
with Intel Viiv have high-powered dual- 
core processors, chipsets, and special 
software that make them better suited 
for networks streaming digital content. 

For users with a PC or notebook run- 
ning Intel Viiv, setup of the Digital 
Entertainer is a cinch. All you need to do 
is insert the included CD in your com- 
puter, then follow the on-screen in- 
structions. One set of instructions is for 




a wired Ethernet cable setup, and the 
other is for a wireless setup. 

For users without Intel Viiv, setup will 
take a little longer. Once the unit is con- 
nected to your home entertainment 
system and your network, turn on the TV 
and, using the included remote, select No 
when presented with the choice of using 
Intel Viiv setup. Insert the included CD in 
your computer and choose the option 
for a Windows Media connection. The 
key is to make sure you select the Folder 
Sharing In Windows Media setting, which 
will give the Digital Entertainer access 
to the My Music, My Pictures, and My 
Video folders — or any other folder you 
choose — on your computer. 

An Ail-Over Network 

You don't have to use all three of these 
NETGEAR products to create a home 
network. For instance, you can run a wire- 
less network without using the Powerline 
HD Adapters. But it's easy to envision 
how using the router, adapters, and dig- 
ital entertainer together not only give you 
an all-over network, but also give you 
much more flexibility in choosing which 
rooms of the house to place your net- 
worked components in. \H 

by Rachel Derowitsch 
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CE@Home 
Shopping Tips 

Choose A GPS Device 



by Marty Sems 






t's not that you have a problem with stopping to ask for di- 
rections, but it may not always be possible or safe to do this 
in an unfamiliar area. Instead, take along a GPS receiver. It's 
like your own personal navigator. Type in the address of your 
destination, and your GPS should offer a good route to take. 
Here are some tips on how to find one that is perfect for your family. 




The most important GPS shopping 
tip is to try out each receiver in a 
store to see how easy it is to use. If 
you can't figure out how to chart a 
course on a particular model without 
cracking open the users manual, that 
receiver may be too complicated. 
When you barely have enough time 
to drive somewhere, you don't want 
to waste precious minutes puzzling 
over the GPS that's supposed to help 
you get there. 

Next, make sure that the maps and 
images you see on a receiver's screen 
make sense to you. Some low-cost 
GPSes look like they have someone's 
geometry homework on them. Better 
models have color graphics with not 
just a top-down look at its maps, but 
also a simulated view of what the 
road ahead may look like from your 
perspective behind the wheel. That 
can save you a lot of mental calcula- 
tion about whether heading east 
means a left or a right turn. 

Many GPS devices speak to you, too. 
They'll warn you of upcoming turns 
and even which lane to be in, so you 
can keep your eyes on the road. Buy 
a unit with several voices to choose 
from in case you can't stand the de- 
fault voice. 



A good GPS device's usability 
doesn't stop with pretty graphics 
and dulcet tones. Is it easy to zoom 
in and out of an on-screen map? 
When you take the receiver out- 
doors, is its screen readable in 
bright sunlight? This could make a 
big difference to you if you drive a 
convertible or want to use it for 
geocaching or hiking. Does the 
screen have a dimmer setting for 
glare-free nighttime use? 

There's more to route planning 
than just calculating the miles, of 
course. Make sure the GPS device 
lets you veto certain roads from a 
route it's calculated, such as free- 
ways and streets under construc- 
tion. And if you miss a turn, does 
the receiver automatically recalcu- 
late the next best route? 

Make sure that a GPS receiver 
comes with a suction cup bracket 
that attaches to your car's wind- 
shield or dashboard. If the battery 
is rechargeable, check to see 
whether an adapter is included. 
Note that a 12V adapter will allow 
your car to recharge your GPS 
while you're driving. 



D What usability features 
does it have? 

□ Easy destination entry 

□ 3D driver's perspective 

□ Rerouting 

□ Street exclusion 

□ Voice options 

□ Night dimmer 



ED What comes with it? 



□ Loaded maps of the areas you need 
D Windshield/dashboard bracket 

□ USB cable for map updates 

□ Power adapter 

□ Antenna 

D What extra features 
does it have? 

□ Speakerphone through your Bluetooth 
cell phone 

□ Traffic reports (where supported) 

□ Points of interest 

□ Route to nearest ATM, gas station, 
hotel, etc. 



□ Notes 



First Glimpse / November 2006 71 



ce ©home 



Gift Of 
The Month 



weemote 




magine with us for a moment: It's movie night. You and your family sit down 
with a big bowl of perfectly buttered and salted popcorn. You take the re- 
mote from your 4-year-old daughter and press play, only to discover that 
the subtitles are on ... in French. Try as you might, you can't figure out how 
to turn them off, and your daughter swears she didn't touch any of the but- 
tons. The lights come back on while you and your husband spend the next 
30 minutes trying to undo what little Suzy managed to do in 30 seconds. 




Damage Control 

Whether we like it or not, little hands 
enjoy playing with electronics as much 
as we do. And let's face it, it would be 
nice for the kids to be able to watch 
television or pop in a DVD without 
having to worry about them pressing 
the wrong button or flipping to an inap- 
propriate station. 



In order to combat these problems and 
help make your home entertainment 
system as kid-friendly as it is fun, Fobis 
Technologies has created the weemote 
series (www.weemote.com) of remote 
controls designed specifically for little 
hands. We love this idea, and with 
weemotes starting at $24.95, we decided 
that they would make a great addition to 
our list of gift ideas as November's Gift of 



the Month. (Each month we select a gift 
that you can give to someone you love 
that will set you back less than $50.) 

Turn Over The weemote 

One of the things we love about the 
weemote's gift-giving potential is that 
any parent or grandparent would be 
grateful to receive one, but a child would 
be just as thrilled to unwrap one. 

weemotes come in both Kids (to con- 
trol the television, including cable and 
satellite) and dV (to control the DVD 
player, DVR, or set-top device with in- 
teractive TV) versions. The line recently 
expanded to include Home Theater edi- 
tions of all the remotes, which include 
learning technology to make program- 
ming your weemote even easier. 

Standard edition Kids and dV weemotes 
are each $24.95, while Home Theater edi- 
tion weemotes run $39.95 each. For fami- 
lies that need a weemote for more than 
one TV, Fobis offers a three-pack of Home 
Theater edition weemotes for $99.95. 

To ensure safe viewing for you and your 
children, weemotes are programmable. 
Using a screwdriver to access the con- 
trol panel, an adult can program up to 
10 channels. A child can then easily ac- 
cess the programmed channels using 
the up and down controls. All other 
channels are automatically blocked and 
not accessible using the weemote. 

Because of the weemote Kids' popu- 
larity, Fobis Technologies also created 
weemote Sr. (Standard edition: $24.95; 
Home Theater edition: $39.95), which is 
perfect for anyone who wants the con- 
venience of a remote control without 
the complexity. Despite its colorful, 
easy-to-use design, the one problem the 
weemote hasn't yet conquered is fig- 
uring out under which couch cushion 
the remote control is hiding. 03 

by Joy Martin 
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Kids & Technology 



Fun & Games 




ast holiday season, shoppers 
had a hard time finding the 
new Microsoft Xbox 360 gam- 
ing system. Though it was re- 
leased in time for holiday 
shopping, limited supplies 
of the Xbox 360 resulted 
n slower-than-expected 
sales of the con- 
sole and games. 

This year could be 
different. Not on- 
ly does Microsoft have a new Xbox 360 
accessory to launch in time for Christ- 
mas, but Sony and Nintendo will be re- 
leasing their new gaming consoles this 
holiday season, too. Together, all three 




Xbox 360 Wireless Controller 
$49.99 • www.xbox.com 



product families offer something for 
everyone, from first-time players to 
hard-core gamers. 

If you're thinking of taking the plunge 
into the world of gaming consoles, this 
overview will help you decide which 
system is the best fit for your home. 

Sony PlayStation 3 

Sony hopes to build on its domination of 
the gaming market with the Nov. 17 re- 
lease of the PlayStation 3 ($499 and up; 
www.us.playstation.com). According to 
Boston-based research firm Yankee 
Group, Sony enjoys 60% of gaming 
console sales. 



Die-hard gamers should love what they 
see in the PS3. Start with either the 20GB 
hard drive or the 60GB hard drive on 
the higher-end model ($599). With the 
speed of the included Gigabit Ethernet, 
gamers can quickly download and store 
all sorts of content from a local network 
and play online games. The PS3 also will 
be able to play Blu-ray Discs. 

Considering the high price of both PS3 
models, gamers will be glad to know 
that this next-generation console is 
backward compatible with games pro- 
duced for both the original PlayStation 
and the PS2. And though the graphics 
will look great on an HDTV, the PS3 also 
will work with a range of displays, in- 
cluding a conventional NTSC TV. 

Microsoft Xbox 360 

A hard drive comes standard on both 
versions of the PS3, but that's not the 
case with the Xbox 360. Brand-new 
gamers may want to consider the Xbox 
360 Core System ($299.99; www.xbox 
.com). It contains only the basics, 
though — a console, wired controller, 
and a composite AV cable — but begin- 
ning gamers and their families can do 
quite a bit with this setup. They can play 
games, watch DVDs, and connect MP3 
players, digital cameras, and Windows 
XP-based PCs to listen to music and 
view photos. 

For only $100 more, though, the Xbox 
360 ($399.99) includes a 20GB hard 
drive, wireless controller, Xbox Live 
headset, a component HD AV cable, and 
Ethernet cable. This model is a better 
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choice for gamers who want to play and 
chat with friends online through Xbox 
Live (subscription required), and it's a 
better value overall than the Core 
System. Xbox Live has two levels of 
membership — Silver and Gold. Member- 
ship in the Silver level is free, and prepaid 
subscription cards for the Gold level 
start at $7.99 a month or $49.99 for 13 
months. Additional features offered at 
the Gold level include access to pre- 
mium content, a Player Review system, 
and the TrueSkill matchmaking system, 
which lets you meet and play against 
those with similar skill levels. 

Microsoft offers gamers lots of nifty ac- 
cessories, including a universal remote 
($29.99), wireless networking adapter 
($99.99), and faceplates for the console 
($19.99). But this season the company is 
releasing perhaps the ultimate Xbox 360 
accessory: the Xbox 360 HD DVD Player 
(see "Console Wars: Blu-ray Disc vs. HD 
DVD?" sidebar). 

Nintendo Wii 

The unusual name of Nintendo's new- 
est gaming system (pronounced "we"; 
wii.nintendo.com) isn't the only thing 
that sets this console apart from its ri- 
vals. Wii hopes to attract players with its 
lower price — it will "not exceed $250," 
according to Rob Wheat, a Nintendo 
spokesman — and a wide variety of games 
that will appeal to the entire family. 

Nintendo gamers can look forward to 
new titles featuring their favorite gam- 
ing characters, such as "The Legend of 
Zelda: Twilight Princess" and "Super 
Smash Bros. Brawl," as well as popular 
TV cartoon characters, like "Avatar: 
The Last Airbender" and "SpongeBob 
SquarePants: Creature from the Krusty 
Krab." Sports fans also will find titles 
to their liking, such as "Tony Hawk's 
Downhill Jam" and "Wii Sports." 

But don't toss old Nintendo games; 
those made for the GameCube will 



work on the Wii, too. In 
fact, Wii will communi- 
cate wirelessly with the 
portable Nintendo DS Lite 
($129.99), and players will 
have downloadable access 
to about 20 years' worth of 
popular Nintendo games, in- 
cluding those designed for the 
Nintendo 64 system. 

Regardless of which game they 
are playing, Wii players should 
like the motion-sensing, wire- 
less remote. The action you per- 
form with the remote, such as 
swinging a tennis racket or wav- 
ing a baton, dictates the action 
on-screen. 

For Kids & Parents 

Yankee Group predicts that over the 
next few years Sony and Microsoft will 
be in a tight race for dominance of the 
console market. But perhaps Nintendo, 
with its focus on low cost and games for 
everyone, is on to something. After all, 
almost 70% of heads of households 
in America play computer and video 
games, according to the Entertainment 






,r favorite tea-v- 
oU \fe^8 bouts- 
battery bte 



Software Association (www.theesa.com), 
and 38% of all gamers are women. 

So while buying a gaming console is 
done with their kids' preferences in 
mind, many parents will buy a system 
and games that appeal to them, too. 

That should make this holiday shopping 
season all the more fun for everyone. B3 

by Rachel Derowitsch 



Console Wars: Blu-ray vs. HD DVD? 



Microsoft jumped into the third- 
generation console race a year 
ahead of its rivals, debuting the Xbox 
360 system last year. But the com- 
pany intends to make a splash this 
holiday season with the Xbox 360 
HD DVD player ($TBA; www 
.xbox.com). Plug the book-size DVD 
player into the Xbox 360, and you 
can watch HD DVDs, a format with 
up to six times higher resolution 
than standard DVDs. (Note that 
you can't use the player as a stand- 
alone device; you must use it with 
your console.) 



For some people, choosing be- 
tween gaming consoles — at least be- 
tween the PS3 and the Xbox 360 
— may also be a matter of choosing 
between Blu-ray and HD DVD. If 
that's the case, then one other thing 
to consider is which movie studios are 
supporting each format. 

Visit the official site of each format 
(www.blu-ray.com and www.thelook 
andsoundofperfect.com, respectively) 
to see which movies are being released 
in that format. • 
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□ 



Acoustics 101 




Bass, Treble 
& All That 



D 



The Bass-ics 



If you're new to the whole home-theater thing, 
you might never have paid attention to what 
treble, bass, and other settings on your A/V re- 
ceiver or stereo actually do. You know that the 
volume control adjusts how loud the audio plays 
as a whole; think of the treble, bass, and mid- 
range settings as buttons or knobs that control 
the volume of certain ranges of sounds. Treble 
affects the loudness of sounds with high frequen- 
cies, such as cymbals and rainfall. Bass adjusts the 
volume of low-frequency sounds, such as explo- 
sions and big things crashing into one another 
on-screen. The mid-range control affects the 
sounds in between, such as most dialogue and 
music. Instead of a knob, you might push a 
button to select the treble or bass setting and 
then another button to raise or lower its value. 



a 



a 



What'd He Say? 



If you find it hard to hear the dialogue in a 
movie over the rest of its ambient sound and 
music, increase the treble a bit and bump up 
the mid-range setting a little more. There's a 
common reason for quiet dialogue, by the way. 
Most DVD movies play in 5.1 -channel surround 
sound unless you change each disc's audio set- 
tings (usually in a menu called Languages or 
Audio Setup), and most dialogue gets funneled 
to the center speaker in the front of the room. If 
you don't have a center speaker, set the DVD's 
audio to stereo. 



In a room with bare walls and a wooden floor, 
decrease the treble a little. High-frequency 
sounds bounce off most hard surfaces, so they 
seem louder than they would in a typical room. 
Likewise, if your media room is carpeted and 
lined with acoustic tile, curtains, or hanging 
quilts, you'll need a bit more treble. Soft sur- 
faces such as fabrics will absorb and muffle 
high-pitched sounds. 



Sub-stantial Bass 



s 



Get A Little Graphic 



Home-theater systems often have a setting 
(besides the bass control) that has a major 
effect on how deep the audio sounds. The 
subwoofer usually has its own volume con- 
trol mounted on it, which you can think of 
as a "low bass" setting. This knob makes 
the difference between a period romance's 
stirring cellos and an action movie's ground- 
pounding booms, so adjust it to your prefer- 
ence. By the way, you can make the subwoofer 
seem louder by placing it in a corner with a 
hard surface, such as a piece of tile, under- 
neath it. 



Some receivers don't have traditional treble/bass 
knobs or buttons. Instead, they may have graphic 
equalizers with sliders you can move up and 
down. Each slider changes the volume of sounds 
near a certain frequency, from bass (30Hz) to 
mid-range (1KHz) to treble (16KHz). However, 
many CE audio devices simply offer presets of 
equalizer settings without the sliders. One preset, 
also called a sound field or sound stage, might 
have louder bass for action movies. Another 
might elevate the mid-range for clearer dialogue 
on talk shows. Choose a preset that sounds best 
for the music or movie you're enjoying. 




by Marty Sems 
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by Blaine A. Flamig 




• Available 



►Price: $16.98 




o 
o 



Bob Dylan is on a modern-day crusade to 
save our musical souls. With "Modern 
Times" he's painted a portrait so stagger- 
ingly authentic and musically pure that it 
just may convince the masses that the fu- 
ture of music actually resides in its past. 
Filled with masterful touches of smoky 
jazz, back- alley blues, country swing, rocka- 
billy, and other sage strokes of American, 
old-timey roots magic, "Modern Times" is 
an aging genius' sly and mysterious mus- 
ings on God, love, government, and good 
and evil. No, his voice hasn't gotten any 
smoother over the years, and yes, he can be 
just as cryptic and guarded as ever, but 
Dylan's always-keen sense of humor (check 
out how he flirts with Alicia Keys on 
"Thunder on the Mountain") and in- 
sightful eye on the present (his spoken- 
word blues on the sprawling "Ain't 
Talkin'" are epic in scope) will always make 
him relevant and worth listening to. 
Following on the same path as 1997's 
"Time Out of Mind" and 200 l's "Love 
and Theft" — both exceptionally fine them- 
selves — "Modern Times" is arguably 
Dylan's most confessional and confident 
album since 1975's "Blood on the Tracks" 
and is yet another towering example of an 
historian using the music from his past to 
depict the world he lives in. "Modern 
Times" is simply extraordinary. 
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Saddle Creek is the house that Bright Eyes 
built, but the abode is beautifully adorned 
with the likes of The Faint, Cursive, and 
now Ladyfinger (ne). Self-described as 
"pounding, squealing, rabid, and feral," 
"Heavy Hands" is all of that, plus well- 
crafted, unbridled, smart, and unforgiving. 



mailable: Now •Price: $18 




If a fat smile doesn't stretch across your face 
when Tony Bennett breaks off a trademark 
note from his gold-laced voice, check your 
pulse. Besides this star-studded release 
(Sting, James Taylor, Barbara Streisand, 
Stevie Wonder), the crooner will be hon- 
ored this month with a TV special guided 
by "Chicago" director Rob Marshall. 




Besides having the coolest name since 
Mudhoney, the hype machine is touting 
These Arms Are Snakes as the saviors of 
hard-core punk and cutting-edge, avant- 
garde prog punkers. The Seattle quartet's 
"Easter" is actually a religiously themed 
slice of super-charged punk heaven. 



For The Kids: 




•Availab 


e: Now 


•Price: $15 
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Trout Fishing In America 




"My Best Day" is 1 5 songs from Ezra Idlet 
and Keith Grimwood, the folk-tinged, 
twice Grammy-nominated duo that is 
Trout Fishing In America. Recorded live at 
the University of Central Arkansas, the 
album is funny enough to get kids to take 
the bait, and musically, the expertly played 
tunes go down swimmingly, thank you. 
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$29.99 • RATING: R • AVAILABLE: NOW 



THANK YOU 

FOR SM -KING 




Taking a lighter approach to a subject that films such as "The Insider" 
confront with considerably more gravity, "Thank You For Smoking" is 
a fictional, cigarette-in-cheek look at the Big Tobacco lobby. Aaron 
Eckhart ("Paycheck," "Suspect Zero") stars as Nick Naylor, the smarmy 
ambassador of the tobacco industry. The movie follows Naylor as he 
crisscrosses the country stumping for his employers' business, bribing 
the cancer-stricken former face of cigarettes (an obvious reference to the 
Marlboro Man), and attempting to make smoking in movies cool again. 
Naylor and his cronies, the self-styled "Merchants of Death," come off 
as callous and arrogant, while Senator Ortolan K. Finistirre (William H. Macy of "Fargo" and 
"The Cooler") stumbles over himself as he myopically spearheads anti-smoking legislation. 
"Thank You For Smoking" balances witty banter with well-done, poignant, father-son scenes 
between Eckhart and Cameron Bright ("Godsend," "X-Men: The Last Stand"). 



$39.98 • RATING: PG-1 3 • AVAILABLE: OCT. 1 7 



break-up .■■—* 



| I Just as "Mr. & Mrs. Smith" turned seasoned action film stars Brad Pitt 

and Angelina Jolie into "Brangelina," we can thank "The Break-Up" for 
uniting comedy veterans Vince Vaughn ("Old School," "Wedding 
Crashers") and Jennifer Aniston ("The Good Girl," "Along Came 
Polly") and giving us "Vaughniston." When Brooke (Aniston) and Gary 
(Vaughn) put the kibosh on their relationship, neither one wants to sur- 
render the condo they share. Both enlist mutual friends as they engage 
in a tug-of-war over who retains their digs. Vaughn and Aniston prove 
to be as entertaining to watch together as they are to read about in the 
tabloids, but memorable appearances from Vaughn's "Swingers" costar 

Jon Favreau ("Very Bad Things," "Made") and Jason Bateman (TV's "Arrested Development") 

counterbalance the film's inevitably predictable moments. 





"Click" fBlu-ra\ 



Funnyman Adam 
Sandler ("Mr. 
Deeds," "Span- 
glish") stars as ar- 
chitect Michael 
Newman in 
"Adam Sandler 
Comedy Of The 
Year, 2006 
Edition," other- 
wise known as "Click." In desperate 
need of a way to juggle his hectic life, 
Michael unwittingly stumbles upon 
Morty (Christopher Walken of "The 
Deer Hunter" and "The Rundown") 
a kooky inventor who has built a one- 
of-a-kind universal remote control that 
puts his life back in his hands. Just as 
he's starting to grow accustomed to the 
power his "life remote" gives him, the 
device malfunctions, leaving Michael 
to deal with the unintended conse- 
quences. Kate Beckinsale ("Serendipity," 
"Underworld") stars as Michael's wife 
Donna; she's not bad but ultimately 
takes a back seat to Sandler's brand of 
humor. In the end, "Click" is worth 
the rental, but Sandler's shown he's 
capable of roles beyond his humdrum 
sophomoric characters. 



"X-Men: The Last Stand" (Collector's Edi1 




Some fans of the X-Men film fran- 
chise bemoaned the decision to 
place Brett Ratner ("Rush Hour," 
"The Family Man") in the direc- 
tor's chair for the third and suppos- 
edly final installment of the series, 
and it's obvious that their com- 
plaints had some merit. Key charac- 
ters Cyclops (James Marsden of 



"Superman Returns") and Mystique 
(Rebecca Romijn of "Rollerball" 
and "Femme Fatale") have limited 
screen time, and Ratner takes too 
many liberties with other characters 
that stray considerably from the 
comic books. Even though "X-Men: 
The Last Stand" has its share of 
gripping action and impressive 



special effects, don't be surprised if 
you find yourself on the receiving 
end of your fiance's laundry list of 
complaints about its numerous mis- 
steps. That said, however, it's a 
passable finale, and Kelsey 
Grammer (TV's "Cheers" and 
"Frasier") impresses as The Beast. 



First Glimpse / November 2006 77 



games . 

for you & the peopl 



people in your life 



BY VlNCE COGLEY 



Cartoon Network Racirv 



The Sims 2: Pets 



Final Fantasy XII 



3EEEE 






Multiplatform 



•PRICE: $29.99 




The thought of the Power- 
puff Girls challenging 
Dexter for cartoon racing 
dominance probably hasn't 
crossed your mind, but 
Cartoon Network Racing 
makes it a reality. As the 
name suggests, Cartoon 
Network Racing puts sev- 
eral CN stars behind the 
wheels of their own custom 
vehicles, each with unique 
Super Powers. By winning 
races and collecting Toon 
Coins, you can unlock even 
more CN characters (Nin- 
tendo DS version only). 





a The ridiculously addictive 
life simulator has ex- 
panded to include ca- 
nines, felines, and a host 
of other domesticated ani- 
Multiplatform mals. The Create-A-Pet 
feature lets you "build" a 
furry friend from the 
ground up; not only can 
you choose from different 
breeds, body types, and 
unique physical attributes, 
but also demeanor (intelli- 
gent, sloppy, or disobe- 
dient). You can train your 
Sims' pets or take them 
for a stroll in the game's 
many parks. 



> PRICE: $49.99 




CD 



am 



^m 



PlayStation 2 



Although Square Enix has 
been expanding its Final 
Fantasy universe with semi-se- 
quels, prequels, spin-offs, and 
a feature movie, Final Fantasy 
XII marks the return of the 
franchise's bread and butter — 
an offline, single-player RPG 
(role-playing game). FF XII 
features improvements over 
previous titles, including 
ADB (Active Dimension 
Battle), which lets players in- 
stantly battle monsters with- 
out switching between a 
world map and battle se- 
quence. It's a no-brainer if 
you enjoyed Final Fantasy. 
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There's no greater treasure than fond memories, 
and a Tao Digital Picture Keychain ($59.99; 
www.taoelectronics.com) can keep those memo- 
ries close at hand. It's a perfect gift for a mother, a 
sister, or that college or high school freshman 
making friends like crazy. She can load the Tao up 
with her favorite JPEG photos via USB and watch 
it play a slideshow on its sharp, 1.4-inch color 
screen. The keychain's two-hour battery is 
rechargeable with an included AC adapter. Three 
styles mean there's a Tao for everyone. 




If you don't look closely, you might mistake 
them for press-on fingernails. Sony's newest 
USB flash memory drives just might spark a 
fashion revolution. As thin as two dimes, the 
incredibly small Micro Vault Tiny (www.sony 
style.com) comes in a different color for every 
capacity, from an orange 256MB model ($17.49) 
to a green 2GB drive ($69.99). Sometime this fall 
or winter, Sony says, a new 4GB Tiny will debut 
in purple for $199.99. A colorful gift like this 
would tickle someone pink. 




•WWW.BELKIN.COM 
•PRICE: $189.99 



Your best friend has the gift of gab, 
which is why this gift is tailor-made 
for her. She may already be saving 
some money by making Skype 
phone calls using her laptop, but 
who wants to be tied to a note- 
book all the time? Here's a mobile 
phone ($189.99; www.belkin.com) 
that keeps her connected to 

Skype's ser- 
vice wherever 
there's an 
open Wi-Fi 
hotspot. 
Cheap calls 
to real phones 
is what this 
mobile is all 
about— not 
to mention 
free calls to 
other Skype 
users world- 
wide. Talk 
about a great 
gift idea. 



. . & gifts 



on the lighter side of technology 



by Marty Sems 
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Get Ready Tor Winter! 



The beginning of autumn is a wonderful 
time of year, full of colorful leaves and 
crisp nights. As the season wears on, 
though, warm orange and vibrant red 
turn to cold gray and boring brown. 
Fend off those winter blahs with these 
cool CE devices that will turn your home 
into a cozy haven during the chilly 
winter months. 



At least your brain will 
get exercise this winter. 




ASTOUNDING 

Uncommon clarity 

Vibrant colors 

High definition 

Exceptional service 

Discover Olevia HDTVs 

olevia+com 



REDEFINING HIGH DEF 



OLEVIA 532 
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Two for the Road 
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GUARANTEED 



Finally a business case that compliments your sense of style! The new 
Geneva Tote from Mobile Edge blends designer styling with real world 
functionality and superior notebook protection. 

Designed for women by women, the Geneva Tote will keep you looking good no 
matter where the road takes you. 
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SafetyCell™ Computer Compartment cushions and protects your notebook. 

Quick Access Exterior Pockets for airline tickets, cell phone and personal items. 

Exclusive Wireless Security Shield Pocket™ that protects wireless devices from 

data theft, spam and viruses. 

Detachable Cosmetics/Accessory Zippered Pouch. 

Exclusive No-Slip Straps keep your case comfortably on your shoulder. 

Available in Two Sizes to accommodate all popular notebooks. 
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MOBILB3DGB 

Bring It On. 

www.mobileedge.com 



